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Abstract. The development of partnership relations among hospitality industry entities has gained particular
relevance amid Ukraine’s European integration course. Collaboration between government institutions, business
entities, and local communities creates new opportunities for enhancing competitiveness and integrating into
the European market. The aim of the study was to propose approaches for establishing partnerships between
business entities based on the analysis of existing types of partnerships that promote the development of the
hospitality industry and contribute to regional economic growth. The study’s main methodological framework
included economic-mathematical and comparative analyses, as well as empirical and theoretical methods. The
article analysed tax revenues from hospitality industry entities for the period 2021-2023, revealing a general decline
in tax revenues from the hospitality industry overall. It has been proven that cooperation between government
institutions, local communities, private businesses, and non-governmental organisations creates conditions for
balanced resource use and the development of innovative solutions that contribute to the preservation of the
natural environment and cultural heritage. A stakeholder grouping was carried out, which allows for a multi-level
approach to developing the hospitality industry based on integrating the interests of various market participants.
The structure of relationships between hospitality industry entities in the context of European integration has
been identified and systematised (cooperative relations, competitive relations, symbiotic relations, contractual
relations, alliance, and cluster relations). The effectiveness of specialised alliances and cluster associations,
which are based on voluntary cooperation between various industry participants striving to achieve long-term
development goals, has been proven. The impact of partnership relations on the development of Ukraine’s tourist
destinations has been studied and described. The study emphasised the adaptation of Ukrainian hospitality
industry entities to European quality standards and their cooperation in achieving sustainable development. The
practical significance of the study lies in the development of methodological recommendations that can be used
by: business entities to improve partnership relations and enhance competitiveness in the European market; local
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authorities to promote the development of the hospitality industry; and educational institutions to train personnel
in accordance with the requirements of the European market

Keywords: higher education institutions; panel data; econometric modelling; fixed and variable effects; pooled

regression; employment

Introduction

In the context of Ukraine’s European integration trajec-
tory, partnership relations between hospitality industry
entities have become particularly relevant. European in-
tegration promotes the establishment of new standards
and requirements for service quality, making coopera-
tion among all market participants essential. Partner-
ships enable hospitality industry entities to effectively ex-
change experiences, knowledge, and resources, thereby
enhancing their competitiveness and the quality of ser-
vices at the international level. Collaboration between
hotels, restaurants, travel agencies, and other business-
es in the industry is key to sustainable development in
the context of integration with the European market.

Cooperation with European partners and investors
provides Ukrainian hospitality businesses with access
to innovative technologies, new management methods,
and marketing tools. Ukraine's course towards Europe-
an integration opens new opportunities for cooperation
between government, private structures, and inter-
national organisations, thus raising quality standards.
Establishing effective partnerships in the hospitality
industry, while considering economic, social, and envi-
ronmental aspects, requires detailed analysis. One of
the key aspects of partnership relations is the optimisa-
tion of interaction among various stakeholders, such as
hotels, restaurants, travel agencies, local communities,
and authorities. It is important to understand how co-
operation between these entities can contribute to the
creation of high-quality tourism products that meet Eu-
ropean standards and global competition.

Partnership relations between business entities are
an essential aspect of developing the hospitality indus-
try, contributing to regional economic growth and ad-
aptation to European integration requirements. Stud-
ying the challenges these entities face and developing
recommendations for improving cooperation is vital for
sustainable development and enhancing international
competitiveness.

Researchers M. Stehnei & K. Khaustova (2020) iden-
tified factors affecting the development of the hospital-
ity industry. Their study analysed the reasons hindering
the development of Ukraine's hospitality industry during
military actions and explained the projected impact of
the war on its future development.

Scholars D. Ofori & C. Appiah-Nimo (2021) exam-
ined the impact of managing relationships with suppli-
ers and customers on the competitive advantages and
performance of hotels. They analysed the hypothetical
relationship using structural equation modeling via the

partial least squares method (PLS-SEM) and demon-
strated that customer relationship management has
a significant positive impact on hoteliers’ competitive
advantage.

Researcher N. Barvinok (2022) evaluated the im-
pact of global security factors on the development of
Ukraine's international tourism industry from 2011
to 2021. The author focused on the effects of Russian
military-political aggression on the development of
Ukraine’s hospitality industry, analysed the causes hin-
dering the growth of Ukraine’s tourism sector during
wartime, and explained the predicted consequences of
the war for the hospitality industry, as well as the cri-
sis phenomena following large-scale hostilities. She also
provided examples of countries that overcame crises
and quickly restored international tourism on their terri-
tories, developing it with renewed strength.

A. Humenyuk (2022) studied the main scientific
approaches to classifying factors influencing the devel-
opment of hospitality. These include approaches that
classify the factors of forming partnerships between
hospitality entities and related market participants
(partnership features), approaches that structure these
factors with a focus on productivity (key influences) and
future predictability, and approaches that classify fac-
tors influencing customers' choices of hospitality estab-
lishments (customer preference features). Additionally,
there are approaches that classify the factors influenc-
ing customer selection of hospitality establishments, as
well as those based on key hospitality development fac-
tors, characteristic of the current stage of development,
including efficiency factors (or key influencing factors),
predictive factors, partnership development factors,
customer preferences, and market factors.

Researchers H. Tarasiuk & V. Piankov (2022) studied
the stages of hospitality development according to J.R.
Walker, highlighting and analysing the periods of hos-
pitality industry establishment in Ukraine: the “Soviet
service” period before 1991, the post-Soviet period from
1991 to 2004, the revival stage from 2005 to 2013, the
stagnation period from 2014 to 2016, the quantitative
and qualitative flourishing of the national hospitality in-
dustry from 2016 to 2019 due to the transformation and
emergence of new entities and service diversification,
the COVID-19 and post-COVID-19 period of 2020 to 2021
focusing on safety, individualisation, and development
prospects of “tourism magnets” and the promotion of
the national tourism brand; and 2022 - the socially con-
scious stage of reorienting hospitality entities to basic
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human values and needs, with adaptation to operating
under full-scale war conditions.

Researchers M. Kryshtanovych et al. (2023) exam-
ined the effectiveness of regulatory relations between
entities at the local level and proposed optimising the
local aspects of national business safety regulation with-
in the context of sustainable development. They found
that national regulatory acts often fail to account for all
safety aspects. The publication presents a model for
optimising the local aspects of national business safety
regulation for a specific region, taking into account sus-
tainable development principles.

B.S. Shuliuk (2023) studied the conceptual, theoreti-
cal, methodological, and practical aspects of the financial
mechanism of public-private partnership. The research
focuses on using financial tools and levers to develop
partnership relations between the state and business.
The work proposes an original approach to modernising
the financial mechanism of public-private partnership in
line with the goals of the country’'s socio-economic de-
velopment.

Researchers J. Langgat et al. (2023) examined ho-
tels that employ environmentally sustainable practices.
Based on a survey of 169 hotel managers with 3 to 5-star
ratings, structural equation modeling using partial least
squares (PLS) was performed. The results highlighted the
importance of supporting and developing environmen-
tally sustainable practices at all levels, from government
management bodies to tourist-receiving communities.

Researcher S. Gazuda (2024) proposed a new ap-
proach to stakeholder grouping as an important compo-
nent in the branding development of agricultural regions
within the context of European integration, where each
group has unique interests, resources, capabilities, and
expectations that can be mobilised to achieve shared
goals, formulate effective strategies, and implement
them. The research demonstrates that the institution-
al infrastructure for branding development in regions,
within the context of European integration, combines
several key elements whose interconnected interests
are aimed at supporting and fostering effective partner-
ship relations between agricultural sector entities.

V. Zhmudenko et al. (2024) identified the features of
strategic management of tourism and hospitality busi-
ness entities and emphasised the importance of imple-
menting modern industry development trends, particu-
larly in the areas of digitalisation and digitisation. They
proposed strategic measures to improve the state of the
hospitality and tourism industry in Ukraine, regardless
of whether the focus is on foreign or internal tourists.

Research into partnership relations in the hospi-
tality industry highlights the importance of integrating
social, environmental, and economic principles of sus-
tainable development to achieve long-term success
and meet modern global requirements. To enhance the
competitiveness and service quality provided by busi-
ness entities, it is advisable to analyse and identify ways
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to develop partnership relations among hospitality in-
dustry participants amid Ukraine’s European integra-
tion processes.

Materials and Methods

During the research, various scientific methods were
employed to ensure the reliability of results and con-
tribute to the formation of well-founded conclusions.
In particular, the empirical method allowed for the col-
lection of factual data regarding the activities of hospi-
tality industry entities and for analysing them based on
specific observations and real indicators. This method
provided practical insights into the dynamics of changes
in the hospitality industry and the interactions among
partners. The theoretical method was applied to analyse
existing scientific approaches, concepts, and models in
the field of partnership development in the hospitality
industry. It enabled the identification of the main trends
used in global practice and allowed for the formula-
tion of new hypotheses and suggestions for further re-
search on adapting these concepts within the context of
Ukraine’s European integration. The analytical method
helped break down the complex processes of forming
partnerships into individual aspects for more detailed
analysis, allowing for a deeper understanding of each
stakeholder’s role in the hospitality industry's develop-
ment and assessing their contributions to forming com-
petitive tourism products. The economic-mathematical
method was used for the statistical analysis of collected
data regarding the business activities of hospitality enti-
ties, establishing mathematical relationships among the
studied indicators, such as tax revenues from the hospi-
tality industry.

The primary data for analysis were statistical ma-
terials, particularly from the State Agency for Tour-
ism Development of Ukraine (Public report of the
head..., 2024) and the National Tourism Organization
of Ukraine (Strategic Roadmap..., 2024). These sources
provided data on tax revenues from hospitality industry
entities for the years 2021-2023, enabling the graphi-
cal interpretation of the dynamics of tax revenues from
the studied entities. Data from the State Statistics Ser-
vice of Ukraine (2020) was analysed to determine the
quantitative indicators of registered hospitality entities
in Ukraine for identifying types of partnerships among
hospitality stakeholders. Additionally, analytical reports
from the World Tourism Organization (Global and re-
gional tourism performance, 2024) and the World Eco-
nomic Forum (Travel and tourism, 2024) were used in
the study, allowing for the analysis of global trends in
the studied industry.

The data were classified and systematised for fur-
ther analysis. These sources provided an objective basis
for analysing the dynamics of industry development and
assessing the impact of external factors on the activities
of hospitality entities. The collected and processed ana-
lytical and statistical materials allowed for characterising
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the state, structure, and dynamics of the relevant indica-
tors of partnership relations among hospitality industry
entities in the context of Ukraine’s European integration.
An economic-statistical analysis of the performance
indicators of hospitality industry entities was conduct-
ed, revealing trends and patterns in the development
of the studied sector. Additionally, a graphical model
was developed to illustrate changes in tax revenues and
subsidies from hospitality industry entities. Based on
the obtained results, a series of recommendations was
formulated to enhance the development of partnership
relations among hospitality industry entities within the
framework of Ukraine’s European integration.

Results and Discussion

In the context of contemporary European integration
processes, Ukraine faces new challenges and opportuni-
ties concerning the adaptation of the hospitality industry
to European norms and standards. Partnership relations
among stakeholders in the development of the hospitali-
ty industry have become an important factor in ensuring
competitiveness, innovation, safety, and the stable de-
velopment of these processes, facilitating the integration
of products and services into the global market and at-
tracting foreign investment for regional reconstruction.

Ukraine's integration into the European economic
space promotes the opening of new markets and the
creation of additional opportunities for small and medi-
um-sized businesses in the hospitality industry; howev-
er, it also raises the requirements for the quality of prod-
ucts and services, infrastructure, and the management
of business processes. A crucial aspect is the role of gov-
ernment support and regulatory mechanisms that influ-
ence the development of partnership relations among
hospitality industry entities. The results of the research
indicate the need to establish a favourable legal frame-
work that would encourage entrepreneurs to engage
in more active cooperation and participation in inter-
national projects and initiatives. In the context of Euro-
pean integration, it is essential to ensure that Ukrainian
quality standards align with European norms, which will
enhance the competitiveness of Ukrainian products and
services in the global market.

Understanding the nature of the interconnections
between the main stakeholders in the hospitality in-
dustry is vital for creating a conducive environment for
these processes. Partnerships among entities such as
hotels, restaurants, travel agencies, service providers, lo-
cal government authorities, and educational institutions
are crucial for ensuring sustainable development and
adapting to European standards. Such interconnections
require synergistic interaction, where each participant
plays an important role in achieving common goals and
creating competitive advantages. Effective partnerships
are possible under conditions of transparent communi-
cation among stakeholders, joint development of strat-
egies, and investment in service quality (Mazur, 2023).

For example, educational institutions can contribute to
raising the qualification level of personnel necessary
for the innovative development of the industry, while
local authorities can create favourable conditions for
attracting investments and supporting entrepreneur-
ship. At the same time, the business environment in the
hotel and restaurant industry can become a significant
partner in promoting regional branding and tourism
attractiveness. This interconnection not only promotes
economic growth but also fosters the development of
social capital, improves the level of mutual trust among
stakeholders, and stimulates the application of innova-
tive approaches to problem-solving.

The development of local and international partner-
ships is also an important aspect, allowing for the ex-
change of experiences, technologies, and best practices,
which, in turn, contributes to the overall enhancement
of the competitiveness of Ukraine’s hospitality industry
within the framework of European integration. Creating
such an environment requires the active participation of
all parties in modernisation processes, innovative devel-
opment, and the establishment of sustainable connec-
tions, ensuring the long-term development of the hos-
pitality industry and its integration into global markets
(Brinkerhoff & Brinkerhoff, 2011).

Grouping stakeholders in the development of the
hospitality industry, especially in the context of Europe-
an integration, plays an important role in forming effec-
tive strategies and implementing regional development
goals. This approach allows for better coordination of
efforts among different participants in the process and
ensures effective solutions to urgent problems facing
the industry.

It is reasonable to distinguish the following types of
partnerships among hospitality stakeholders:

government and local authorities: they play a key
role in establishing the regulatory framework govern-
ing the hospitality industry and creating incentives for
business development through support programs and
favourable investment conditions. The context of Euro-
pean integration opens up opportunities for Ukraine's
participation in European infrastructure projects, which
can support the development of tourist regions and en-
hance their attractiveness;

business entities in the hospitality industry: these
are the main executors of the studied processes, as the
businesses provide direct services within the industry.
Partnerships among them not only improve service
quality but also optimise costs through shared resource
utilisation, marketing campaigns, and the adoption of
new technologies. Additionally, collaboration among dif-
ferent entities within regions fosters the development of
local tourist routes and the creation of comprehensive
tourism products that meet European standards;

external and internal investors: they play a signif-
icant role in the development of regional tourist infra-
structure. European integration processes stimulate the
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attraction of foreign investors who possess the experi-
ence and financial resources to implement large pro-
jects, which may include building modern tourist loca-
tions, recreational areas, and developing transportation
infrastructure that attracts more tourists and visitors;

educational and research institutions: they pro-
vide training and preparation of qualified personnel
for the hospitality industry and conduct research to en-
hance the efficiency of business processes, implement
innovations, and adapt to new market conditions. The
involvement of these stakeholders is essential for en-
suring the sustainable development of the hospitality in-
dustry through continuous improvement of the quality
of products and services;

local communities: they also significantly influ-
ence the development of hospitality, acting as both
service providers and consumers of the industry’s out-
comes. They can actively engage in creating tourism
products, the development of which contributes to pre-
serving cultural heritage and maintaining the ecological
balance of the areas. In the context of European inte-
gration, it is crucial for local communities to participate
in decision-making processes and collaborate with oth-
er stakeholders to develop regional tourist clusters and
other professional associations.

Thus, grouping stakeholders allows for the forma-
tion of a multi-level approach to the development of the
hospitality industry based on the integration of the in-
terests of various market participants. The interaction
of these groups contributes to the creation of effective
strategies that meet European standards and consider
the specifics of each region, enabling not only improve-
ments in the quality of products and services but also
sustainable socio-economic growth and international
competitiveness of the Ukrainian hospitality industry.

Business entities in the hospitality industry encom-
pass a wide range of business structures that provide
services in tourism, hotel management, restaurant ser-
vices, and related activities aimed at meeting the needs
of tourists and guests. This group includes hotels and
other accommodation establishments, dining establish-
ments, travel agencies, and tour operators, as well as
companies providing transportation services and leisure
organisation (Jawabreh et al., 2020). They are the main
service providers in the hospitality industry, and their
activities determine the overall quality of products and
services in the region.

One of the key aspects of developing business enti-
ties is the implementation of modern service standards
adapted to the requirements of the European market,
which includes infrastructure modernisation, staff qual-
ification improvement, and the development of new
services that meet the needs of international tourists.
For hotels and restaurants, this means ensuring a high
level of comfort, safety, and individual approach to each
guest, which are the essential components of European
hospitality culture. Partnership relations among busi-
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ness entities are a crucial element in the development of
the hospitality industry. Interaction between hotels, res-
taurants, travel agencies, and other businesses allows
for the creation of comprehensive tourism products,
enhancing the attractiveness of regions for international
tourists. This collaboration may include joint marketing
campaigns, the development of tourist routes, and spe-
cial offers for guests, contributing to better satisfaction
of their needs and expectations.

Furthermore, the activities of hospitality entities
contribute to job creation in the region, attracting in-
vestments, and infrastructure development. They are
important elements in the formation of regional tourist
clusters that unite different businesses within common
development strategies and collaborations with local
communities, government authorities, and investors.
G. Shamborovskyi et al. (2022) noted that as of 2022, in-
ternational tourism has gained particular importance in
the context of the globalisation of the world economy,
becoming one of the crucial factors in the social and eco-
nomic development of countries worldwide.

As noted by I|. Shyshkin et al. (2023), the tourism
sector is a vital component of the external economy
of countries worldwide, and various negative factors,
including the COVID-19 pandemic, significantly impact
their further development. In the context of European
integration, business entities in the hospitality industry
face challenges related to the introduction of new reg-
ulatory norms and quality standards. To successfully
adapt to these new conditions, they need to embrace
innovation and continually enhance their competitive-
ness, which includes the implementation of digital tech-
nologies, the development of eco-friendly practices, the
preservation of cultural authenticity, and sustainable
development - all of which are crucial factors for attract-
ing modern tourists and integrating hospitality services
(Scholz et al., 2023).

The military actions of Russia in Ukraine have
negatively affected the hospitality industry, leading
to a significant decline in activities, a reduction in the
number of tourists, and a decrease in revenues from
the sector. During active hostilities, most hotels, travel
agencies, and other hospitality industry entities were
forced to suspend their operations or significantly
reduce the volume of services provided, directly im-
pacting tax revenues. The reductions were particularly
noticeable in categories such as hotels and tour opera-
tors, where revenues decreased by more than 15%. At
the same time, uncertainty and risks for foreign tour-
ists led to a decline in both internal and internation-
al tourist flows, further exacerbating the crisis in the
hospitality industry. The loss of seasonal income and
the reduction of tourist infrastructure, especially in re-
gions close to combat zones, became the main factors
contributing to the decline in revenues. The dynamics
of tax revenues from hospitality industry entities are
illustrated in Figure 1.
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Figure 1. Dynamics of tax revenues from hospitality industry entities
Source: complied from the Public report of the head of the State Tourism Development Agency of Ukraine Maryana Oleskiv
for 2023 (2024), Strategic Roadmap “Recovery of small and medium-sized businesses in the tourism and hospitality sector

in 2023-2033"(2024), V. Zhmudenko et al. (2024)

Despite the negative impact of the war, some seg-
ments of the industry, such as other temporary accom-
modation services, have managed to show growth. This
may be linked to the movement of internally displaced
persons temporarily staying in safe regions of Ukraine,
creating demand for alternative accommodation op-
tions. However, this positive trend was not sufficient
to compensate for the overall decline in tax revenues
from the industry as a whole. The further development
of the hospitality industry during wartime will depend
on government support aimed at stabilising the situ-
ation in the country, restoring tourist confidence, re-
building infrastructure, and stimulating business activ-
ity in the sector.

The presented graph illustrates changes in tax rev-
enues from various types of hospitality industry entities
(activities of hotels and similar temporary accommoda-
tion services, travel agencies, tour operators, vacation
accommodation, and other temporary accommodation
services). In 2021, tax revenues were the highest for the
studied period (2021-2023) among all categories of hospi-
tality industry entities. In 2022, tax revenues from differ-
ent types of hospitality activities significantly decreased.
An analysis of statistical data from the National Tourism
Organization of Ukraine (Strategic Roadmap..., 2024)
and the State Agency for Tourism Development (Public
report of the head..., 2024) revealed that the highest tax
payment figure for the first nine months of 2023 came
from the hotel sector-916647.7 UAH (63.2%), while other
temporary accommodation services paid 145769.4 UAH
(10.0%), tour operators contributed 142197.6 UAH
(9.8%), travel agencies paid 138015.6 UAH (9.5%), and
vacation accommodation and other temporary resi-
dences accounted for 106385.1 UAH (7.3%). In percent-
age terms, the total number of taxpayers decreased by
11% in the first nine months of 2023 compared to 2022
and by 36% compared to the pre-war year of 2021. Over-
all, the data indicate a gradual decline in tax revenues
from hospitality during the specified period, attributed
to the challenging political and economic situation.

The integration of different stakeholder groups
contributes to the sustainable development of the hos-
pitality industry in regions, as it allows for the consid-
eration of environmental, social, and economic aspects
in tourism development strategies and programs. Co-
operation among government institutions, local com-
munities, private businesses, and non-governmental
organisations creates conditions for balanced resource
use and the formulation of innovative solutions that
support the preservation of the natural environment
and cultural heritage.

The environmental aspect involves the implemen-
tation of eco-friendly technologies and approaches in
the operations of hospitality entities, including the use
of energy-efficient systems, waste minimisation, the
adoption of circular economy principles, and the pres-
ervation of natural landscapes (Hamzah et al., 2021).
As noted by A. Khatter et al. (2019), with the support
of local-level stakeholders, it is possible to create en-
vironmentally responsible tourism products that meet
the requirements and needs of tourists, fostering so-
cio-economic growth in regions.

The social aspect focuses on engaging local commu-
nities in decision-making processes and the implemen-
tation of tourism projects, which helps preserve local
traditions and culture while ensuring an equitable dis-
tribution of economic benefits among residents of the
region. Integrating local communities into tourism pro-
jects not only creates new jobs but also enhances the
level of mutual trust between entrepreneurs and the
population, positively impacting social stability and de-
velopment (Imran et al., 2018).

The economic aspect focuses on creating compet-
itive products and services based on partnerships be-
tween business entities, educational institutions, and
local authorities. This approach promotes investment in
infrastructure development, enhances service quality,
and attracts new markets. By engaging foreign investors
and collaborating with international organisations, re-
gions can more effectively integrate into the global tour-
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ismindustry, increasing their revenues and creating long-
term development opportunities. Thus, the integration
of environmental, social, and economic aspects through
partnerships among various stakeholders ensures a
comprehensive approach to the sustainable develop-
ment of the hospitality industry, enhancing the tourism
attractiveness of regions, ensuring long-term stability,
and fostering the prosperity of local communities while
preserving natural resources and improving the quality
of life for residents (Al-Saady & Rezouki, 2022).

Partnership relations allow for the attraction of a
wide range of resources and expertise to achieve a com-
mon goal - enhancing competitiveness by creating qual-
ity products and services in the hospitality industry. This
collaboration involves interaction among private enter-
prises, local authorities, educational institutions, inves-
tors, and local communities, enabling more efficient use
of available resources and creating opportunities for
hospitality development.

Partnerships with educational institutions facilitate
the improvement of professional standards through
training programs and the preparation of specialists
equipped with the necessary skills to provide qual-
ity services. This helps hotels, restaurants, and travel
agencies implement modern service standards that
meet the expectations of contemporary tourists. Such
initiatives also encourage hospitality enterprises to
adopt innovations, including technologies aimed at en-
hancing service processes.

Collaboration with local authorities provides sup-
port for developing tourism infrastructure, a crucial
element in increasing the attractiveness of tourist des-
tinations and regions. Authorities should provide incen-
tives and investment stimuli for enterprises engaged in
tourism infrastructure development, assisting them in
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securing funding for building new hotels, entertainment
complexes, or tourist attractions. Such partnerships also
contribute to creating a favourable legal and regulatory
environment that facilitates business operations within
the hospitality industry.

Investors are important participants in partnership
relations. Their involvement allows for the attraction of
financial resources for implementing large hospitality
industry projects, such as developing new tourism prod-
ucts, improving infrastructure, or introducing innovative
technologies. Partnership with investors notonlyincreas-
esthe level of capital investmentin the region butalso en-
sures long-term financial stability for hospitality entities.

Interaction with local communities is also a vital part
of partnership relations. Local residents can actively
participate in developing tourism products and servic-
es, considering and promoting the region's authentic
features, culture, and natural resources. This approach
enables the creation of unique tourism products and
services that appeal to tourists, subsequently enhanc-
ing the region’s competitiveness. Partnerships among
different stakeholders allow for the combination of
their resources to create quality products and servic-
es that elevate the competitiveness of the hospitality
industry. This, in turn, fosters sustainable hospitality
development, opening new opportunities for growth,
investment attraction, and integration into global and
European markets. Clearly defined areas of cooperation
among stakeholders allow for the coordination of ef-
forts between businesses, educational and research in-
stitutions, government bodies, communities, and other
interested parties to create new and high-quality prod-
ucts and services. The structure of relationships among
hospitality industry entities in the context of European
integration is illustrated in Figure 2.

Partnerships
emerging in the
development of
the hospitality

industry

Types of partnerships:
- public-private partnerships;
- partnerships between business entities;
- partnerships with non-governmental organisations;
- international partnerships;
- partnerships with scientific and educational institutions;
- local partnerships with communities

Processes of interaction among stakeholders
in agricultural regions amid European integration

Types of relations:

- cooperative relations;

- competitive relations;

- symbiotic relations;

- contractual relations;

- cluster, alliance, and other types of relations

Consumer and
producer
behaviour in
the interaction
process

Figure 2. Structure of relationships among hospitality industry entities in the context of European integration
Source: developed by the authors

The types of relationships in partnerships emerg-
ing during the development of the hospitality industry
reflect various forms of interaction among industry

participants, including businesses, government bodies,
educational institutions, and communities. These rela-
tionships can vary in terms of cooperation level, control,

Economic Forum, 2024, Vol. 14, No. 2



Development of partnership relations between hospitality industry...

and resource exchange. The main types of relationships
are worth noting:

cooperative relations: these are relationships in
which partnership participants collaborate to achieve a
common goal. Such interaction is based on the exchange
of knowledge, resources, and experience. Cooperative
relations facilitate effective role distribution and respon-
sibility allocation, optimising processes and creating
higher quality products and services. In the hospitality
industry, this can manifest in joint promotions of tour-
ism products or coordinated marketing efforts among
hotels, restaurants, and travel agencies;

competitive relations: this type of relationship
arises when partners, while collaborating in certain
aspects, simultaneously compete with each other in
the market. For example, several hotels or restaurants
may jointly organise events or marketing campaigns to
attract tourists to the region but compete for custom-
ers by offering different service levels or prices. Such
relationships help stimulate innovation and improve
service quality;

symbiotic relations: these involve interdepend-
ence among partners, where each party benefits from
the other and relies on its successful operations. For in-
stance, hotels may depend on local suppliers for prod-
ucts and services, such as tour agencies or transporta-
tion companies, to provide a complete tourism package,
while restaurants rely on local food producers, farmers.
In these relationships, each partner has a unique role,
and the success of one directly impacts the others;

contractual relations: these are legally binding
agreements between partners that define rights, obliga-
tions, and terms of cooperation. They can include ser-
vice agreements, franchise contracts, or licensing agree-
ments. Contractual relations are the most formalised,
ensuring transparency and clear distribution of respon-
sibilities among the parties. In the hospitality industry,
they are often used to protect the interests of the par-
ties and ensure compliance with contractual obligations;

alliances and cluster relations: strategic alliances
and cluster relationships are based on voluntary coop-
eration among different industry participants aiming to
achieve long-term goals, such as developing new mar-
kets or joint innovations. In such cases, companies and
organisations combine their resources and knowledge
to gain a competitive advantage and expand their activi-
ties. For example, regional tourism clusters work to pro-
mote specific tourist destinations.

These types of relationships enable hospitality in-
dustry entities to develop cooperation at various levels,
enhancing their competitiveness and creating innova-
tive products that meet market demands and Europe-
an integration standards. Such coordination not only
contributes to expanding market outlets for hospitality
products and increasing revenues for businesses but
also significantly impacts socio-economic development
and improves the quality of life for local populations,

making the process of European integration more effec-
tive and beneficial for all participants.

Conclusions

The study concludes that the development of partner-
ships among stakeholders in the hospitality industry can
become an important factor in Ukraine’s European inte-
gration, enhancing the competitiveness of the sector in
the regions, stimulating innovation, and improving the
quality of services provided. Such cooperation will facil-
itate more effective resource utilisation, expand access
to European markets, and increase compliance with EU
standards. Interactionamongvarious hospitality industry
stakeholders will create synergy that accelerates adap-
tation to European requirements and promotes the sus-
tainable development of the national tourism industry.
The analysis of tax revenue indicators from the ac-
tivities of key hospitality industry entities has shown a
gradual decline, attributed to the complex political and
economic situation. The total number of taxpayers in the
first nine months of 2023 decreased by 36% compared
to 2021 and by 11% compared to 2022. The primary rea-
sons for the decrease in tax revenues from hospitality
industry activities include a sharp decline in demand
from foreign guests due to military actions in Ukraine,
the exclusion of entire regions from tourism circulation,
ongoing missile and mine threats, closed airspace, and
restricted access to the country's tourist destinations.
Partnership relations among business entities facil-
itate the creation of comprehensive tourism products
that enhance regional competitiveness. The application
and development of various types of relationships, par-
ticularly cooperative, symbiotic, and alliance relation-
ships, allow for the optimisation of resource, knowledge,
and technology utilisation. This approach promotes the
development of tourist regions by creating conditions for
improved infrastructure, higher service quality, and at-
tracting foreigninvestment. Theinterdependenceamong
partnership participants helps establish a resilient eco-
system, where each entity plays a crucial role in achiev-
ing overall success. Partnership relations are an essential
element in the development of Ukraine's hospitality in-
dustry within the context of European integration. They
contribute not only to economic growth but also ensure
social stability and the preservation of cultural heritage.
Integration into the European hospitality space through
collaboration and experience exchange will help Ukrain-
ian businesses remain competitive in the international
market and meet the high demands of modern tourists.
Further research could focus on analysing the im-
pact of digital technologies on the development of part-
nership relations and the integration of innovations in
industry management. Additionally, studies on the role
of sustainable development in partnership initiatives,
particularly the influence of environmental and social
aspects on the competitiveness of Ukrainian hospitality
enterprises in the global market, would be promising.
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AHoTauifa. Po3BUTOK MNapTHEPCbKMX BIAHOCUH MiX Cy6'ekTamu iHAYCTPIl rOCTUHHOCTI HabyBae 0cCO6AMBOI
aKTya/IbHOCTI B yMOBax €EBPOIHTerpauiiHoro Kypcy YkpaiHu. Cnisnpaus Mix epxaBHUMU yCTaHOBaMU, Cy6'ekTamu
rocrnofaproBaHHsA Ta MiCLLeBVUMW rPOMaZaMm CTBOPHOE HOBI MOX/IMBOCTI AN NiABNLLEHHA KOHKYPEHTOCMPOMOXHOCTI
TaiHTerpauiiB eBponericbKunii puHoK. MeToro JOoCaiAXeHHSA 6yB MOLLYK MPOMNO3ULiM LWoA0 GOpMyBaHHSA NapTHEPCbKINX
BiZJHOCMH MiXX Cy6'eKTamMK rocnofaptoBaHHA Ha OCHOBI aHani3y HasABHUX TUMIB NapTHEPCTB, SKi CNPUAIOTbL PO3BUTKY
iHAYCTPIT FOCTUHHOCTI Ta BN/IMBaOTb Ha €KOHOMIYHe 3pOCTaHHSA perioHiB. OCHOBHOK MeTOA0/10rYHOK 6a30t0 AN1A
AOCNIAKEHHA CTaNI EKOHOMIKO-MaTeMaTUYHNY aHani3 Ta MOPIBHANBHNT aHani3, eMNipUYHNI, TEOPETUYHNT METOAN.
Y cTaTTi NpoBefeHo aHani3 NoAaTKOBUX HaAXOAKeHb Bif Cy6'ekTiB iHAYCTPIi FOCTUHHOCTI 3a nepiog 2021-2023 pokis,
Ha OCHOBI YOro BN3HAaYeHO TeHAEHLLKO 3arajisHOro 3HMXXEHHSA NOAAaTKOBUX HaAXOAXKeHb Bif iHAYCTPii FOCTUHHOCTI
B Liiomy. [loBeeHo, Lo cniBnpaLs Mix AepXaBHUMN yCTaHOBaMU, MicLLleBUMY rpoMaZamMu, NpUBaTHUM 6i3HecoMm
Ta HeypsAOBMMM OpraHisauisMu CTBOPHOE YMOBW A1 36a1aHCOBAHOMO BUKOPUCTAHHA pecypciB Ta ¢opMyBaHHS
iHHOBALIHWNX pilLeHb, LLIO CPUAIOTE 36epeXXeHHI0 MPUPOAHOro cepeloBuLLa Ta KybTYPHOI CRaALLMHN. 34iAICHEHO
rpynyBaHHA CTelikxongepis, ke f03BonsE chopMyBaT 6aratopiBHeBNIA NiAXif 40 PO3BUTKY iHAYCTPIl FOCTUHHOCTI,
AKWI 6a3yeTbCA Ha IHTerpauii iHTepecis Pi3HNX Y4aCHMKIB JOCNIAXKYBAaHOrO PUHKY. BUsHaueHo Ta cncTteMaT3oBaHoO
CTPYKTYPY B3aEMOBIJHOCUH MiX Cy6'ekTaMu iHAYCTPIl FOCTUHHOCTI B yMOBAax €BPOiHTerpaLii (koonepauiiHi BigHOCUHN,
KOHKYPEHTHI BIAHOCUHW, CUMBIOTUYHI BIJHOCUHW, KOHTPAKTHI BIJHOCUHW, anbsaHCOBI Ta KAacTepHi BiJHOCUHN).
JloBefeHo edekTUBHICTL CrewjianizoBaHUX aNlbAHCIB Ta KAACTepHUX 0b6'eAHaHb, AKi 6a3ytoTbCa Ha A0OPOBINbHIN
cniBnpaLi MiX PiISHUMK ydHacHUKaMK iHAYCTPIl, WO NparHyTb JOCATTL AOBrOCTPOKOBUX Ljineil po3suUTKy. BueyeHo
Ta ONWCaHO BMAMB MapTHEPCBKUX BIJHOCUMH Ha PO3BUTOK TYPUCTUYHUX AeCTUHaLii YkpaiHwu. JocnigkeHHS
aKkueHTyBano yBary Ha ajantauii YKpaiHCbKUX CyO'ekTiB iHAYCTPIl FOCTUHHOCTI JO €BPOMENCbKUX CTaHAApTiB
AKOCTI, IXHBbOI CNiBNpaLi B AOCATHEHHI CTanoro po3suTky. MpakTUYHe 3Ha4YeHHA AOCNIAKEHHS MONSArae B po3poobLy
METOANYHMX peKkoMeHAaLin, AKi MOXYTb OyTW BUMKOPUCTaHI: Cy6'€ekTamMy rocrnoAaproBaHHA A5 MOKpPaLLeHHSs
napTHepPCbKUX BIAHOCKH i NiABULLIEHHSA KOHKYPEHTOCMPOMOXHOCTI Ha EBPOMENCHEKOMY PUHKY; OpraHaMu MicLieBol
BNaAW ANS CNPUAHHA PO3BUTKY iHAYCTPIl TOCTUHHOCTI; OCBITHIMY YCTaHOBaMu A1 NiArOTOBKU KazpiB, BiANOBIAHNX
BMMOraM €BPOMeriCbKoro pUHKY

KArouoBi caoBa: eBpoiHTerpaLinHi npouecy; cnisnpaus Cy6'ekTiB rOCTUHHOCTI; r106abHIi il CTafioro po3suTky;
aNbAHCY; KnacTepu; iHTerpaLinHi npouecn

Economic Forum, 2024, Vol. 14, No. 2


https://orcid.org/0000-0003-1694-6178
https://orcid.org/0009-0006-7103-5894
https://orcid.org/0009-0006-1145-7833
https://www.weforum.org/communities/travel-and-tourism-industry-community/
https://www.weforum.org/communities/travel-and-tourism-industry-community/
https://doi.org/10.32702/2306-6814.2024.16.130
https://doi.org/10.32702/2306-6814.2024.16.130

