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Abstract. The relevance of the study was determined by the fact that, in the context of a full-scale war from 2022,
the development of Ukraine’s tourist destinations required the application of glocalisation principles that combined
global trends of sustainable development and security with local resources, cultural identity, and community needs.
The aim of the article was to justify conceptual approaches and practical directions for the development of Ukraine’s
tourist destinations during wartime based on glocalisation principles, taking into account security challenges, local
specificities, internal tourism needs, and the potential for post-war recovery. A review of modern scholarly sources
was conducted, addressing issues of innovative destination management, government support for the tourism
industry, marketing strategies, and post-war recovery. A typology of tourist destinations was systematised according
to levels of safety and operational suitability. The data on Ukraine’s export and import of tourism services, their share
in global indicators, as well as the dynamics of investments in the tourism sector and the level of safety of tourist
destinations were analysed. It was revealed that Ukraine's share in global tourism service exports increased to 0.06%
in 2023, while imports significantly exceeded exports (2.01% of the global indicator in 2022). Also, it was established
the tourism sector suffers from underfunding in the state’s investment policy, there were regional differences in
the accessibility of tourist destinations. The article proposed glocalisation-based development directions for tourist
destinations in Ukraine, including the creation of safe micro-destinations, support for local entrepreneurship, digital
transformation of tourism products, internal tourism development, implementation of war and memorial tourism,
and strategic planning for the revitalisation of temporarily inaccessible territories. The practical recommendations
may serve as a foundation for shaping adaptive tourism development policies in Ukraine, improving destination
management strategies, and incorporating the glocalisation approach into the decision-making processes of state
authorities, local governments, and tourism businesses during the war and post-war recovery
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Introduction

Russia’s military aggression against Ukraine had trans-
formed the operating conditions of tourist destinations,
creating challenges for infrastructure, logistics, security,
and public demand. The search for new models for man-
aging the development of destinations had become im-
portant, in terms of internal stability and in the context
of post-war recovery. One of the concepts that can en-
sure the sustainable development of tourist destinations
was glocalisation - an approach that synthesised global
trends in sustainable development, security, digitalisa-
tion with local cultural, natural and social features of ter-
ritories. In the conditions of war, glocalisation opened
up new opportunities for the formation of safe microd-
estinations, the activation of local entrepreneurship, the
development of digital tourism, and reorientation to the
internal consumer. So, it was relevant to study the direc-
tions of development of Ukrainian tourist destinations
through the prism of the glocalisation approach in the
context of russian-Ukrainian war from 2022.

In the work of K. Tomej & I. Bilynets (2024) attention
was paid to large-scale transformations of tourism in
Ukraine, in particular through the prism of the regener-
ative approach and the concept of “living systems”. The
authors proved that tourism in wartime conditions had
the ability to adapt flexibly, form new business models
and use local resources to restore economic activity. Sci-
entists emphasised the need for synergy between glob-
al trends in sustainable development and local cultural
and social characteristics. J. Tan & M. Cheng (2024) ex-
plored the role of media in shaping narratives about war
and their impact on tourism perceptions. The authors
analysed how information flows and media coverage
of the war between Ukraine and russia affect the inter-
national image of the country and the trust of tourists.
The article highlighted that an effective communication
strategy can reduce the negative impact of the crisis im-
age and contribute to the restoration of tourist flows to
safe regions of Ukraine.

T. Napierata & A. Pawlicz (2025) focused on analys-
ing the impact of the war on the hotel sector of Poland,
Romania and Slovakia. The authors proved that the mil-
itary conflict created a new dynamic of demand, led to
a shift in tourist flows and the formation of new tourist
routes. This research was valuable in the context of un-
derstanding the mechanisms of redistribution of tourist
resources and the formation of competitive advantag-
es for tourist destinations that remained safe. Scientist
V. Antonenko (2025) analysed the intangible cultural
heritage of Ukraine as a basis for the formation of an
ethnocultural brand of a tourist destination. It was prov-
en that such elements as traditional crafts, folklore, rit-
uals, gastronomy and local dialects served as powerful
tools for creating competitive advantages in the global
tourism market. By integrating intangible cultural her-
itage into the destination development strategy, re-
gions can increase their uniqueness and attractiveness,
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offering visitors an authentic experience that cannot be
replicated in other regions.

Researchers V. Yermachenko et al. (2023) substanti-
ated effective management approaches to the econom-
ic, environmental and social development of sustainable
tourism, as one of the directions of the restoration of
territorial communities in the post-war period. Scientists
O. Bordun et al. (2022) studied the economic losses of
the tourism business during the war and offered tools
to support tourism, in particular, through state interven-
tion, fiscal easing and renewal of tourist infrastructure.
The authors analysed the financial losses of enterprisesin
the industry caused by hostilities, a decrease in demand
and restrictions on the mobility of the population. Re-
searchers emphasised theimportance of introducing tar-
geted compensation programmes, creating preferential
lending conditions for tourism small and medium-sized
businesses, as well as the need for prompt restoration of
damaged tourist infrastructure facilities in safe regions.

V. Buhas & E. Kovalchuk (2024) focused on the in-
tegration processes of Ukraine into the world market
of tourist services, pointing to the need to promote the
national tourism product through digital platforms and
interstate initiatives. The authors emphasised that ef-
fective participation in the global tourism environment
was possible only if it adapted to the new requirements
of the digital age, in particular through the creation of
competitive online content, integration into interna-
tional travel marketplaces and online booking tools.
Researchers considered glocalisation as a strategic ap-
proach that allows combining global technologies and
standards with unique local resources, traditions and
cultural heritage of Ukraine, contributing to integration
into the world tourism space. I. Tsurkan & R. Kryvenko-
va (2023) outlined the priorities of the tourism industry
during the war, highlighting the importance of regional
planning and security management. Scientists focused
on the need to create adaptive strategies for tourism de-
velopment, taking into account the differentiated securi-
ty situation in different regions of Ukraine. The authors
emphasised the need for continuous risk monitoring,
the integration of early warning systems, the develop-
ment of specialised routes that provided safe conditions
for the movement of tourists.

The work of T. Tymoshenko et al. (2023) highlighted
the experience of Sweden in involving stakeholders in
the project activities of destination management organ-
isations, focusing on the importance of intersectoral co-
operation, transparency of processes and participation
of local communities in decision-making. The authors
explored the Scandinavian model of multi-level man-
agement, where tourist destinations were developed
through strategic partnerships between municipalities,
businesses, cultural institutions and public organisa-
tions. Researchers substantiated the feasibility of intro-
ducing elements of the Swedish model for the formation
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of glocalised approaches to the management of Ukrain-
ian destinations, taking into account both global man-
agement standards and local characteristics, resources
and social structure of regions. The purpose of the study
was to shape a scientifically grounded vision for the de-
velopment of Ukraine's tourist destinations in wartime
through the application of glocalisation principles, which
made it possible to combine global trends of sustaina-
bility and security with local resources, cultural identity,
and the needs of internal tourism.

Materials and Methods

The study of the directions of development of tourist
destinations in Ukraine during the war from 2022 on
the basis of glocalisation was based on the study of a
wide range of scientific sources, analytical reports, offi-
cial statistics, as well as strategic documents of state and
international institutions that regulated tourism activi-
ties and contribute to its adaptation to crisis conditions.
The method of systematic analysis made it possible to
investigate the structural relationships between the
level of security, the accessibility of tourist destinations
and the formation of management decisions. A classi-
fication and analytical approach have been applied to
divide tourist destinations in Ukraine into three types on
the basis of accessibility and infrastructural suitability,
which became the basis for further recommendations.
To determine the practical guidelines for the develop-
ment of destinations, a glocalisation approach was used,
combining the methods of territorial branding, destina-
tion management and institutional development.

The analytical part of the study was based on the
use of data from: State Agency for Tourism Devel-
opment (n.d.), which made it possible to determine
Ukraine’s position in the global tourism services market;
State Statistics Service of Ukraine (n.d.) for analysing the
dynamics of tourism development; as well as reports
of the World Tourism Organization for identifying the
place of internal tourism in the investment process-
es of Ukraine and the world (Tourism Statistics Data-
base, n.d.). In the empirical part of the study, a graph-
ical interpretation of the dynamics of investments in
the tourism sector of Ukraine and its share in the global
investment environment was carried out, which made
it possible to identify the structural marginalisation of
the tourism industry at the level of state policy. The
security map of tourist regions was also analysed, tak-
ing into account the degree of risk for internal tourism
(Yermachenko et al., 2023). The methodological basis of
the study was supplemented by general scientific meth-
ods - analysis, synthesis, generalisation and abstraction.
A scenario approach was also used to model strategic
directions for the development of tourist destinations
in conditions of uncertainty, which made it possible to
form realistic and flexible management guidelines for
the development of the tourism sector in Ukraine in
wartime and at the stage of post-war reconstruction.

Results and Discussion

Tourist destinations, as attractive territories, act as
centers of economic activity, cultural exchange and
social interaction, forming unique experiences for vis-
itors and stimulating the development of local com-
munities. Their successful functioning depended on
a holistic combination of natural, cultural, historical
potential with high-quality infrastructure, services, a
secure environment and effective management (Barv-
inok, 2022). In the context of modern challenges, in
particular, the military threat, there was a growing
need for adaptive destination management models
that can ensure their viability, maintain competitive
advantages and promote sustainable development
even in conditions of instability. In the modern con-
ditions of global transformations and challenges,
caused in particular by russia’s war against Ukraine,
managing the development of tourist destinations re-
quired new approaches that simultaneously ensured
adaptation to global trends and preservation of local
identity. L. Matviichuk et al. (2025) noted that one of
these conceptual approaches was glocalisation - the
synergy of global and local vectors of development,
which became an important tool for the formation of
sustainable, attractive and competitive tourist territo-
ries. The application of the principle of glocalisation in
tourism was especially relevant in the context of Euro-
pean integration, as it allowed harmonising European
standards with the unique resources and cultural her-
itage of the regions.

The term “glocalisation” first appeared in the
1980s in Japan as a combination of the words “globali-
sation” and “localisation”, and was used in the corpo-
rate environment to describe the adaptation of glob-
al goods to local markets. This term was introduced
into scientific circulation by sociologist R. Robertson
(1995), who in the 1990s proposed it to explain the
process of interaction between the global and the
local, where global processes acquired a specific lo-
cal colour, in particular, in the field of managing the
development of territories, including tourist destina-
tions of the territory. Glocalisation was interpreted as
a strategy that combined global trends of sustainable
development, digitalisation, security, taking into ac-
count unique features, cultural heritage, resource po-
tential and social practices of a specific country. This
approach allowed to effectively introduce innovations,
form an attractive tourist image and ensure adaptabil-
ity in crisis conditions, in particular, in wartime. The
application of the principle of glocalisation in tourism
management made it possible to adapt global trends
to specific territorial conditions, increase the compet-
itiveness of destinations, activate local communities
and preserve cultural heritage. An explanation of the
consequence of applying the principle of glocalisation
in the management of the development of tourist des-
tinations was presented in Figure 1.
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Figure 1. Consequence of applying the principle of glocalisation
in the management of the development of tourist destinations

Source: developed by the authors

Management of the development of tourist desti-
nations based on the principle of glocalisation involved
a combination of two complementary vectors of devel-
opment - globalisation and localisation. I. Vakhovych et
al. (2021) emphasised that globalisation determined the
vector of movement towards integration into the world
and European tourist space, which involved the imple-
mentation of international standards, access to new
markets, improving the quality of services and attract-
ing a wider range of tourists. In this context, European
integration was an important factor contributing to the
modernisation of tourism infrastructure, digitalisation
of services and the development of cross-border coop-
eration. On the other hand, localisation in destination
management acted as a strategic direction for preserv-
ing local identity, cultural traditions, natural unique-
ness and authentic tourist experience. In the context of

modern challenges and turbulence, the preservation of
locality was becoming a trend in the sustainable devel-
opment of tourist areas, forming their unique competi-
tive advantage. Effective management of tourist destina-
tions in the conditions of war, European integration and
globalisation pressure was possible only if there was a
synergistic combination of global opportunities with lo-
cal resources, which was the essence of the glocalisation
approach. The global tourism market was constantly
changing under the influence of new challenges, includ-
ing the COVID-19 pandemic, increased military conflicts,
geopolitical instability, and russia’s full-scale war against
Ukraine. So, it was analysed the position of Ukraine in
the global tourism market, to assess the dynamics of ex-
ports and imports of tourist services (Table 1), as well
as to identify trends that determined the prospects for
further development of tourist destinations in Ukraine.

Table 1. Ukraine’s position in the world market of tourist services

2018 2019 2020 2021 2022 2023
£ | The whole world, USD | 146,608,239.8 | 151,295,809.8 | 584,905,319 645,141,069 | 109,230,535.0 | 138,223,625
8_ Ukraine, USD 298,855 334,953 263,446 343,483 774,000 857,000
b Share of Ukraine, % 0.02 0.02 0.05 0.05 0.07 0.06
£ | The whole world, USD | 141,315,019.0 | 142,185,826.4 | 596,459,327 645,030,497 | 984,162,285 | 129,859,144.8
s Ukraine, USD 990,393 1,299,288 702,922 1,598,762 197,360.00 175,360.00
E Share of Ukraine, % 0.07 0.09 0.12 0.25 2.01 1.35

Source: based on State Agency for Tourism Development (n.d.), Tourism Statistics Database (n.d.), State Statistics Service

of Ukraine (n.d.)

The export of tourist services from Ukraine (i.e. the
provision of services to foreign tourists) during 2018-
2023 ranged from USD 298,855 million to USD 857 mil-
lion. In 2020, there was a significant drop due to the COV-
ID-19 pandemic, but in 2022-2023 there was a gradual
recovery. Ukraine’s share in the world export of tourist
services increased from 0.02% in 2018-2019 to 0.06% in
2023, which indicated a moderate, but steady growth of
its role in the global tourism market. Imports of tourist
services were significantly higher than exports. Import
figures peaked in 2022 at USD 197,360.00 million. At the
same time, Ukraine's share in world imports of tourist
services increased from 0.07% in 2018 to 2.01% in 2022,

which may be due to the large-scale departure of Ukrain-
ians abroad as a result of the full-scale war, probably due
to the adaptation and stabilisation of flows. The general
trend of Ukraine's positions in the world market of tourist
services indicated a gradual increase in the importance
of Ukraine as a consumer of tourist services in the global
market, while its export potential remained limited. Such
a structure indicated the need to stimulate inbound tour-
ism and the development of internal tourist destinations.

The investment attractiveness of the tourism sector
was the main indicator of its ability to develop tourist
destinations, modernised and integrated into glob-
al economic processes. In the modern conditions of
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structural transformation of the Ukrainian economy,
caused by both internal reforms and external challeng-
es, it was especially important to study the dynamics of
investments in tourism as one of the promising areas.
Analysis of the share of tourism in capital investments in
Ukraine and the country’s place in the global investment
environment allowed to assess the real level of attention

2.10

1.87

2.00
1.50
1.00
0.50

0.057 0.082 0.117 0.096 0.036 0.025 0.021
0.00

2010 2011 2012 2013 2014 2015

2016

paid to this sector, as well as identify potential areas for
its activation. In this context, it was important to trace
investment trends in 2010-2023, in particular during the
crisis, pandemic and war, which significantly affected
tourism activity. The place of internal tourism in the in-
vestment processes of Ukraine and the world in dynam-
ics for 2010-2023 was shown in Figure 2.

0.033 0.048 0.057 0.036 0.054 0.026 0.035

2017 2018 2019 2020 2021 2022 2023

e==e==Share of tourism in capital investments in Ukraine, %

Ukraine's share in capital investments in the global tourism industry, %

Figure 2. The place of internal tourism in investment processes Ukraine and the world in dynamics for 2010-2023

Source: SATD publishes large-scale tourism research (n.d.)

In the dynamics of 2010-2023, there was an unstable,
but generally low share of tourism in the total volume of
capital investments in Ukraine. This indicator reached its
peak value in 2012 - 2.10%, which was associated with
the country's preparation for international events, in
particular the Euro 2012 championship. However, since
2013, there had been a sharp decline in investment pro-
cesses, in 2015 the studied indicator was 0.92%, which
was the minimum value for the entire analysed period.
Since 2016, the share of tourism in capital investment
had fluctuated between 1.16-1.44%, showing a weak
trend towards recovery, but without significant changes.
In general, in 2020-2023 (in the context of the COVID-19
pandemic and the full-scale war in Ukraine), the indica-
tor ranged from 1.16% in 2020 to 1.25% in 2023, which
indicated a somewhat slowed down development of the
tourism sector due to the priority of other sectors of the
economy. Ukraine’s share in the global volume of in-
vestment in the tourism industry was consistently low in
2012, at 0.117%, and in 2016 - 0.021%. The highest value
was observed in 2012 (0.117%), which again confirmed a
one-time impulse of investment activity. Since 2015, this
indicator had fluctuated between 0.021-0.057%, which
indicated a negligible global impact of Ukraine on the in-
vestment landscape of the tourism industry. Thus, the
analysis indicated the structural marginalisation of tour-
ism in the general investment policy of the state, as well
as the limited participation of Ukraine in global tourist
investment flows, which indicated the need to revise the
strategic priorities of tourism managementwith afocuson
sustainable development and international integration.

Given the significant destruction of tourist infra-
structure as a result of russia’s armed aggression, in

many regions of Ukraine there was a critical decrease in
the functionality of tourist facilities. Many destinations
have become temporarily inaccessible or do not meet
the minimum safety and comfort requirements for re-
ceiving visitors. This situation necessitated a rethinking
of the spatial organisation of tourism, shifting the em-
phasis in tourism development to safe areas, adapting
existing resources to new conditions and intensifying in-
vestments in the restoration and modernisation of des-
tinations, taking into account the principles of glocalisa-
tion and sustainable development. Taking into account
the state of security in the regions of Ukraine, the sci-
entific literature systematised urban tourist destinations
on the basis of accessibility and suitability, in particular,
3 groups of them were defined: accessible and usable,
accessible and conditionally usable, and inaccessible or
unusable tourist destinations (Matviichuk et al., 2025).
The first group included destinations located in
relatively safe regions of Western and partially Cen-
tral Ukraine, which have not suffered significant de-
struction and have proper infrastructure for receiving
tourists. For example, Lutsk, Lviv, Uzhgorod, Ternopil,
Ivano-Frankivsk, Chernivtsi actively function as tourist
centers, maintaining cultural attractiveness and offering
a wide range of services. The second group included cit-
ies that were formally safe, but had limited infrastruc-
ture capacity or need to be restored and adapted to
new conditions. Such destinations included Kyiv, Odesa,
Poltava, and others, where tourist activity was possible,
but limited due to a decrease in the level of service, per-
sonnel shortage or psychological security barriers. The
third group consisted of destinations that, due to hos-
tilities, temporary occupation or mass destruction, were
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inaccessible or completely unsuitable for tourist use.
Such destinations included Mariupol, Severodonetsk,
Kherson, Bakhmut, Berdyansk, as well as other cities
in the Southern and Eastern regions. Tourism in these
destinations in 2025 is impossible and will require a
large-scale recovery after the end of hostilities. This
approach was important for the formation of an adap-
tive tourism policy, in particular in terms of investment
planning, regional branding, as well as the develop-
ment of programmes for the recovery and promotion
of internal tourism. In the context of the war, tourism in
Ukraine has faced challenges of unprecedented scale -
the destruction of infrastructure, reduced mobility of
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the population, the loss of part of the territories and
the threat to security, which have significantly compli-
cated the functioning of traditional destinations. How-
ever, tourism, as a multifunctional sphere, remained an
important tool for economic support of regions, preser-
vation of cultural heritage, improving the quality of life
of communities and strengthening national identity. Re-
thinking models of tourism development management,
in particular with the involvement of the principles of
glocalisation, which combined global trends of sustain-
able development, security and innovation, taking into
account the local potential and identity of territories
presented in Table 2.

Table 2. Directions for the development of tourist destinations in Ukraine on the basis of glocalisation

Development direction

Characteristics

Formation of safe microdestinations

Development of tourism clusters in safe regions with local
cultural and natural potential

Digitalisation of tourism products

Implementation of online tours, mobile applications for remote
travel experience

Reorientation to local markets

Development of short-term travel for local residents and
internally displaced persons

Support for local entrepreneurship

Integration of small businesses and manufacturers in the
creation of an authentic tourist product

Branding territories through sustainability and solidarity

Shaping the image of destinations through narratives of
resistance, volunteering, and historical memory

Development of humanitarian and memorial tourism

Creation of routes and locations related to war, national
identity and memory

Preparing for the restoration of inaccessible destinations

Revitalisation planning, potential assessment, investment and
staffing

International integration through local initiatives

Cooperation with international partners, grant support,
promotion of Ukrainian destinations

Source: developed by the authors

Based on the analysis of the modern state of the
tourism industry, a number of main directions for the
development of tourist destinations in Ukraine in the
conditions of war, corresponding to the glocalisation ap-
proach, have beenidentified. First of all, it was the forma-
tion of safe micro-destinations - local tourist centers in
regions with a relatively stable situation, which can quick-
ly mobilise the available resources for the reception of in-
ternal tourists, digitalisation of tourism products, which
provided access to tourist experience without physical
presence (through online tours, digital platforms). An
important direction was also the reorientation to local
markets - the development of short-term holidays for
internally displaced persons and the local population.

One of the tools for activating tourist destinations
was the support of local entrepreneurship - the inte-
gration of small businesses, artisans and manufacturers
into the tourism ecosystem, which contributed to the
creation of an authentic product and the strengthening
of the community economy, and humanitarian and me-
morial tourism, which became an instrument of national
identification and historical consciousness. It was neces-
sary to prepare in advance for the restoration of tempo-
rarily inaccessible destinations, through strategic plan-
ning, infrastructure revitalisation, personnel training and

attracting investments. One of the important directions
for the development of tourist destinations was interna-
tional integration through local initiatives - attracting for-
eign experience, supporting partnerships and commu-
nication about Ukraine’s destinations in the world. The
totality of the proposed directions created the basis for
a flexible, adaptive and innovative policy for the develop-
ment of tourism in Ukraine, which was able to ensure its
viability even in crisis conditions, laying the prerequisites
for a sustainable post-war revival. In the context of the
development of tourist destinations in the conditions of
war on the basis of glocalisation, the tourism industry
appeared as an important tool for the socio-economic
growth of territories, the formation of a positive image
of Ukraine in the international arena and the sustaina-
ble development of regions. Therefore, the discussion
on the directions for the development of tourist destina-
tions in the conditions of war was extremely relevant. It
covered the restoration of infrastructure and the prob-
lems of adapting the tourism industry to multi-vector
challenges, including security, demographic, communi-
cation and resource challenges (Norik & Skliar, 2024).

The application of the principles of glocalisation
made it possible to find a balance between global stand-
ards of quality, safety, sustainability and local unique
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resources that formed the identity of each destination.
For example, in safe regions of Western Ukraine, tour-
ism initiatives can develop by reorienting to the inter-
nal consumer, developing micro-destinations, local
gastronomy, cultural heritage, outdoor activities, which
at the same time correspond to international trends in
slow tourism, green mobility and local authenticity. In
destinations that have experienced a temporary loss
of accessibility, strategic planning of revitalisation, tak-
ing into account the experience of countries that have
gone through armed conflicts, becomes relevant. This
approach allowed combining the prospects of econom-
ic recovery with the formation of a new historical and
cultural narrative that strengthened national identity
and increased the attractiveness of territories for future
tourist flows. In addition, an important part of the dis-
cussion was the involvement of local communities and
entrepreneurs in destination management processes. In
wartime, it was local initiatives that showed the highest
level of flexibility, solidarity and mobilisation. The forma-
tion of tourism products based on the local context, with
the support of international partners, digital platforms
and grant programmes, allowed to consider tourism as
a mechanism for restoring trust, social cohesion and ter-
ritorial development.

In general, most experts agreed that the tools for
the development of tourist destinations should not be
universal, but flexible and adaptive, taking into account
local specifics, the needs of target groups and the pace
of recovery. For example, Yu. Holovchuk et al. (2022) fo-
cused on the importance of applying innovative market-
ing approaches in the strategic management of tourist
destinations. The authors substantiated the need for
digitalisation of communications, the introduction of
emotional branding, and the development of products
that meet the new needs of internal and external tar-
get audiences. Within the framework of war restrictions,
destination marketing should attract tourists and create
elements of trust, security, and solidarity, which opened
up space for globalised promotion strategies. Yu. Pere-
huda & M. Kryvoberets (2022) analysed state support
for tourism enterprises under martial law. Scientists em-
phasised the importance of developing special financial
mechanisms, grant programmes and preferential lend-
ing that would allow entrepreneurs to survive and reor-
ient business models to new conditions. The research-
ers also emphasised the need to strengthen the role of
the state as a coordinator of regional initiatives and an
investor in infrastructure restoration, which was critical
for preserving tourism potential in the long term.

A. Kiziun et al. (2023) proved that the war had led
to a profound transformation of the tourism market of
Ukraine (decrease in international flow, growth of the
role of internal tourism, rethinking consumer demands).
The author’s research indicated the need for a new seg-
mentation of destinations depending on the degree of
security, resource potential and mobilisation of local

communities. This approach corresponded to the par-
adigm of glocalisation, which involved the adaptation
of global models to local conditions. S. Gryshchen-
ko (2023) analysed the role of tourism in the post-war
recovery of the economy and territories and considered
tourism as a multifunctional tool for socio-economic
growth, which can generate employment, activate small
businesses and contribute to the restoration of the re-
gional image. The author also pointed out the need for
an integrated approach to tourism management, which
took into account both security challenges and cultural
and psychological aspects.

The authors S. Bazhenova et al. (2022) analysed in
detail the modern realities of the functioning of the tour-
ism market, in particular, noting the uneven develop-
ment between regions, fragmentation of state policy and
weak integration into international tourism networks.
Researchers seen potential in the decentralisation of
management, the development of local initiatives and
the deepening of interaction between the state, commu-
nities and business. E. Sira et al. (2022) proved the im-
portance of a strategic vision for the post-war recovery
of tourism, in which infrastructure, branding, cultural
heritage and security should be considered as interre-
lated elements. Scientist's approach was based on the
idea of institutional resilience and planning of recovery
scenarios, which was consistent with the international
practice of post-conflict recovery of tourist destinations.

So, development of tourist destinations was in-
creasingly viewed as an adaptive, sustainable, and mul-
ti-level system capable of functioning under conditions
of high uncertainty and security risks. All researchers
emphasised the importance of taking into account local
specifics, mobilisation of internal resources, state sup-
port and integration of innovative approaches to man-
agement. Such a convergence of positions highlighted
the need for a comprehensive vision of tourism as a
strategic factor in regional development, the restoration
of social cohesion, and the formation of a new national
identity. All researchers noted about the importance of
considering local specifics, mobilising internal resourc-
es, ensuring state support, and integrating innovative
management approaches. Such a convergence of posi-
tions highlighted the need for a comprehensive vision
of tourism as a strategic factor in regional development,
the restoration of social cohesion, and the formation of
a new national identity.

Conclusions

The application of the principle of glocalisation in the
management of the development of tourist destina-
tions in Ukraine allowed to achieve a strategic balance
between integration into the global tourist space and
the preservation of local identity, which was especially
important in the conditions of war and European inte-
gration processes. This approach ensured the sustaina-
bility, adaptability and competitiveness of destinations,
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contributing to their harmonious development at the
intersection of global trends and local values. Analyti-
cal studies had shown that Ukraine’s export of tourist
services in 2018-2023 ranged from USD 298,855 million
to USD 857 million. After a sharp decline in 2020 due
to the COVID-19 pandemic, there was a partial recov-
ery in 2022-2023. Ukraine’s share in the global export
of tourist services increased from 0.02% in 2018-2019
to 0.06% in 2023. The import of tourist services signif-
icantly exceeded exports: in 2022, this figure reached

Matviichuk et al.

investment space of the tourism industry also signaled
the need to form a targeted policy to stimulate invest-
ments, modernised infrastructure and more actively in-
tegrated into international tourism markets. Promising
direction of the study include the analysis of formation
of safe micro-destinations, the digitalisation of tour-
ism products (online tours, mobile applications), reori-
entation to the internal market, and support for small
businesses. An important role will also be played by the
development of humanitarian and memorial tourism,

which will contribute to the formation of new cultural
meanings and the preservation of historical memory.

USD 197,360.00 million, accounting for 2.01% of glob-
al imports. Such a disproportion indicated the need to
stimulate inbound tourism and develop internal des-

tinations. The results of the study showed that tourist Acknowledgements
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AHoTaNif. AKTYaNbHICTL JOCNIAKEHHA 3yMOBMEHa TUM, WO B yMOBax MOBHOMACLUTAa6bHOI BiliHK 3 2022 poky
PO3BUTOK TYPUCTUYHUX AeCTUHALIN YKpaiHW noTpebye 3acTOCyBaHHSA NPUHUWMIB raokanisauii, aki NOEAHYIOTb
rnobanbHi TPeHAW CTanoro po3BUTKY Ta 6e3nekn 3 JIOKaNbHUMWU pecypcamu, KyNbTYPHOR iAeHTUYHICTIO Ta
noTpebamu rpomaj. MeToro CTaTTi 6ya10 OBIPYHTYBATN KOHLENTYanbHi NiAXOAMN Ta NPaKTUYHI HaNnpPAMU PO3BUTKY
TYPUCTUYHNX AeCTUHAaLA YKpaiHX B YMOBaX BOEHHOMO 4acy Ha OCHOBI MPUHLMAIB raoKanilauii, 3 ypaxyBaHHAM
BUK/NKIB 6e3mekn, NokanbHOI cheundikn, noTped BHYTPILLHBOrO TypuM3My Ta MNOTeHUiany nicIABOEHHOrO
BijHOB/IeHHS. [IpoBeAeHO OrNsA CyHaCHUX HayKOBUX AxKepen, MPUCBAYEHNX MUTaHHAM iHHOBAaLiMHOr o ynpasBaiHHA
AeCTUHALUIfAMY, JAepXaBHOI NIATPUMKW TYPUCTUYHOI ranysi, MapkKeTUHroBmX CTpaTerii Ta MicNIBOEHHOIO
BifAHOBMIEHHA. CMCTEMATM30BAHO TUMOONIK0 TYPUCTUUHUX AeCTUHALIA 3a piBHAMW 6e3nekn Ta onepawuiriHol
npuAaTHoCTI. MpoaHanizoBaHO AaHi WOAO eKCNOopTYy M iMAOPTY TYPUCTUUHUX MOCAYr YKPaiHW, IXHbOT YacTKn Y
CBITOBMX MOKa3HMKax, a TakoX AWHaMIKy iHBECTULIM Yy TYPUCTUYHWIA CeKTOP Ta piBeHb 6e3nekn TypUCTUYHUX
AeCTuHaUi. BCTaHOBMEHO, WO YacTka YKpaiHW y CBITOBOMY eKClOPTi TYPUCTUYHUX nocayr 3pocaa go 0,06 % y
2023 poui, Toai AK iMMOPT 3HaYHO nepesuLMB ekcrnopT (2,01 % Big cBiTOBOro nokasHuka y 2022 podui). Takox
BM3HAYeHO, WO TYPUCTUYHWUIA CeKTOp CTPaXAaB Bif, HEAOCTAaTHLOro GiHAHCYBaHHA Y AepPXaBHI iHBECTULIAHIN
NONITUL, iCHYBanu perioHanbHi BiAMIHHOCTI Y AOCTYMHOCTI TYPUCTUYHUX AeCTUHALIN. Y cTaTTi 3anponoHOBaHO
HanNpPsMN PO3BUTKY TYPUCTUYHUX AeCTUHALIN YKpaiHX Ha OCHOBI rnokanisaLii, 30KkpemMa CTBOPeHHs 6e3neyHmnx
MiKpoAeCcTUHaLin, NiIATPUMKY MicLeBoro NignpuMeMHULTBA, LMGPOBY TpaHCHOPMALLit0 TYPUCTUUHUX MPOAYKTIB,
PO3BUTOK BHYTPILLHBOrO TYPU3MY, BNPOBaAXEHHA BOEHHOIO Ta MEMOPIiaibHOro TYPU3MY, CTpaTeriyHe naaHyBaHHs
BiJHOB/IEHHSA TUMUYACOBO HeJOCTYMHUX TepuTopii. MpakTUUHI pekoMeHAauii MOoXyTb CTaTh NiAIPYHTAM Ans
$bopMyBaHHA aAanTUBHOI MONITUKN PO3BUTKY TYpuU3My B YKpaiHi, BAOCKOHaNeHHs CcTpaTeriin ynpaBiHHS
AecTuHaLiaMM Ta iHTerpayii nmigxo4y rnokanisauii y npouecy NMpUIAHATTA pilleHb OpraHamMu Aep>XaBHOI BAaAW,
MiCLLleBOro caMoBpsAAYyBaHHA Ta TYPUCTUYHUMU NiIANPUEMCTBAMU Nif Yac BiliHW Ta NiCNABOEHHOrO BijHOBNEHHS

KAwouoBi caoBa: TypUCTUYHI TepuTopii; LMpPOBI3aLis; KOHKYPEHTOCMPOMOXHICTb; €BpoOneicbka iHTerpauis;
KYNbTYPHWI TYPU3M; CTanni po3BUTOK
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