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IH@OPMAHIﬁHO-KOMYHIK_.ATI/IBHI TA MAPKETHHI OBI TEXHOJIOT'Ti
IHHOBANIWMHOI JIAJIBHOCTI HIAIIPUEMCTB

[Mpouecu cranoro po3BUTKY B YKpaiHi 3a0e3NEUYyIOTbCS THUM, IO EKOHOMIKa € BIJIKPHTOIO JJIs
30BHIMIHBOTO CBITy. BIOMOBIZHO pO3MHUPIOIOTECS MOXIUBOCTI IIIOJO BHKOPHUCTaHHA iH(pOpMamiiHO-
KOMYHIKaTHBHUX Ta MapKETHHIOBHX TEXHOJIOTiIH y 1HHOBaIiWHIM NisubHOCTI mianpueMcTB. OCHOBHOIO METOIO
JOCTIKCHHST € BHU3HAYCHHA 1HPOPMALifHO-KOMYHIKATHBHAX Ta MAapKETHHTOBHX TEXHOJIOTiH iHHOBaNiHHOI
JisutbHOCTI mignpreMcTB. CHCTeMaTn3alis JIiTepaTypHUX JDKEpes Ta MiAXOIIB 0 BHUpIIIEHHS Li€l mpolieMu
MoKasala, 0 TUTaHHs iHpOpMaLiHHO-KOMYHIKATHBHAX Ta MApKETHHTOBHUX TEXHOJIOT1H iIHHOBAIIIHOT AisTHHOCTI
HIANPUEMCTB € Mayo JOCHII)KYBaHMMHU Ta PO3MIISAAINCS SK OKpEMi €JIeMEHTH, a He B €AMHOMY CHHTE3I.
AKTyanbHICTh BHpIICHHA TaHOI HAYKOBOi MPOOJEMH IONISTae B TOMY, IO BHUKOPUCTAHHS iH(pOpMamiiHO-
KOMYHIKaTHBHUX Ta MapKETHHIOBHX TEXHOJIOTiH y MiSUIBHOCTI MHiINPUEMCTB CIPOMOXKHE 0 IiJABUIICHHS
IHHOBAIITHOT aKTUBHOCTI MiANPHEMCTB. JocmimkeHHS MpoOIeMH 3iliCHEHO B TaKiil JIOTIYHIA ITOCIiZOBHOCTI:
CIOYaTKy NPOaHaJi30BaHO (haKTOPH, Ki CIPUSIOTH PO3BUTKY iH(OpMaLiHHO-KOMYHIKATUBHHX T2 MAPKETUHTOBUX
TEXHOJIOTif, TOTIM OKpECICHO HaNpsSMH BUKOPUCTAHHS 1H(MOPMAMiHHO-KOMYHIKATUBHUX TEXHOJOTIH Yy
BUPOOHUIITBI, yNpaBJIiHHI Ta JIOTICTHI, BU3HAYCHO MAapKCTHHIOBI IHHOBAIliiHI TeXHOJOTil. MeTOM0IOTIYHIM
IHCTpYMEHTAapieM JOCIIIKEHHS CIIYTyBaJlM Taki MiJXOMN Ta METOIU: CUCTEMHHUH MiAXij, JIOTIYHE y3araJbHEHHS
Ta MOPIBHSHHS — J0 IPyNyBaHHS MapKETHHIOBUX IHHOBALlIIHUX TEXHOJIOTIH, METOIU aHaNi3y W CHHTE3Y — 0
OIIiHIOBAaHHS HANPSAMIB BHKOPHCTaHHA 1H(POPMAIiTHO-KOMYHIKATHBHAX TEXHOJOTiH Y BUPOOHHIITBI, yIIpaBIIiHHI
ta Jorictuii. O0’€KTOM IOCHi/PKeHHS 00paHo iH(opMalifHO-KOMYHIKATUBHHX Ta MAPKETHHIOBUX TEXHOJIOTIH, a
MpeMETOM — IHHOBAIIHY MisUTBHICTH MIANPHEMCTB. Y CTATTI BCTAHOBIICHO, IIO HAMPSMaMH BHUKOPHCTAHHSI
iHpOpMaiHHO-KOMYHIKATUBHUX TEXHOJIOT1H y BUPOOHHIITBI, YIIPABIiHHI Ta JIOTICTHIII €: TMOIIYK i aHai3yBaHHS
TEXHOJIOTIYHUX HOBOBBE/ICHb, aHAJII3 HOBU3HM OKPEMOi BU3HAYEHOI IHHOBALLi1, IIPIOPUTET MPOEKTHOT AiSUILHOCTI
mpy peami3amii iHHOBAIlif, MOIIYK NOTCHIIHHWX Oi3HEC-MapTHEPiB, KOHKYPEHTHA PO3BiIKa, CTaHOBJICHHSI
ayaUTOpii CMOXXKHUBAYiB 1 MPOCYBaHHS IHHOBAIM, BH3HAYCHHS 1H(OPMAIIITHO-OCBITHROIO CEPEIOBHIINA IS
PO3BUTKY  IHTENEKTyaJdbHOI  CKJIQJ0BOI  iHHOBAamiHOrO moreHuiasy. OCHOBHHUMH  MapKETHHTOBHMH
inHOBaniiHuMKU TexHonorismu €: InDoor TV, X3D video, JustTouch, Ground FXt, Free Format Projection,
«Video-in-Print». BcTaHoBiIeHO, 1110 BUKOPHUCTAHHS 1H(OPMAIIHHO-KOMYHIKATUBHUX Ta MAapKETHHTOBUX
TEXHOJIOTIM 1HHOBAIIWHOI AiSUIBHOCTI MIANPUEMCTB Ma€ IepeBard: 3pocTaHHs e(eKTHBHOCTI MPH MOIIYIi Ta
aHawi3i igei 31 CTBOPEHHS HOBOI MPOMYKINI Ta IMOCTYT; MPUIIBHAIIICHA PEAKIIs MiIMPUEMCTBA HA 3MiHYy YMOB
IHHOBALIHHOT JisIbHOCTI; IHHOBAIIii MOXXYTh OYTH peasli3oBaHi Ha HAHMKYOMY PiBHI YIpaBIiHHS; 3a0€3e4eHHs
CHHEPTeTHYHOro epekTy depe3 Oe3mepepBHUI MOTIK HOBHX iJieil Ta HasBHICTh Oi3HeC-TIapTHEPiB; 3MCHIICHHS
BUTpaT 4Yacy IIEpCOHANy 4uepe3 MiJBHIICHHS IXHbOI mNpodeciiiHOCTI; He3aJexHICTh BiA reorpadiqyHOro
pO3TalIyBaHHA, Yepe3 M0 Y KOMaH/Iy 3 peati3amii iHHOBAI[IIfHOTO MPOEKTY MOYKHA BKJIFOYATH ITAPTHEPIB 13 PI3HUX
MiCIlb; BUKOPUCTAHHSI I€peBar eJIeKTPOHHOT TOPTIBIIi; MOJAEIIOBAaHHS PE3yJbTaTiB iHHOBALiIWHOI IisSUIBHOCTI 3
BUKOPHCTAHHSM IITYYHOTO IHTEJIEKTY Ta HEHPOHHMX CiTOK. Pa3zoM 3 ThM, BcebiuHe 3acTocyBaHHS iHpOpMaiiHO-
KOMYHIKAI[iIHHUX Ta MapKETHHTOBUX TEXHOJOTIH 1HHOBAIIMHOI MiSUTBHOCTI MiANPUEMCTB Mae€ OOMEKEHHS,
30KpeMa: pPO3BUTOK IHHOBaliiiHOT 1H(QpacTpykTypu moTpedye 3HAuHMX (iHAHCOBUX pecypciB Ta
BHCOKOKBaJi()iKOBAHOTO TEpPCOHANy, IO YCKIATHIOETHCA BIHHOIO B YKpaiHi Ta MaHAEMIsIMH 1 KpH3aMuy,
KibepaTtakl BUMararOTh IiJBUIIEHHS piBHA iH(GopManiiiHOI Oe3nekr Ha MiANPUEMCTBI; HETOTOBHICTBH
MEHEKMEHTY IiIIPHUEMCTBA BIPOBAKYBAaTH iHHOBAIlil HAa HIKYMX PIBHAX; OOMEXEHICTh Yy BHKOPHCTaHHI
IITYYHUM IHTEJIEKTOM uepe3 Opak ¢axiBuiB. Pe3ynpraTu NOCHIIKEHHS MOXYThb OYTH KOPHCHHMH B IUIaHi
PO3pOOKH METOUKH TTiABUIIEHHS iHHOBAIIMHOT AISUTBHOCTI T AIPHUEMCTB.

Kniwouoei  cnosa:  mapxemuncosi — mexmonoeii,  iHOPMAYIlIHO-KOMYHIKAMUBH] — MEXHONO2I],
NIONPUEMHUYMBO, MOP2IIIS, THHOBAYIUHA JiSIbHICMb, YNPABLIHHA, 102ICMUKA
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INFORMATION, COMMUNICATION AND MARKETING TECHNOLOGIES OF
THE INNOVATIVE ACTIVITIES OF ENTERPRISES

The processes of sustainable development in Ukraine are ensured by the fact that the economy is open to
the outside world. Accordingly, opportunities for the use of information, communication and marketing
technologies in the innovative activities of enterprises are expanding. The main goal of the research is to determine
the information, communication and marketing technologies of innovative activity of enterprises. The
systematization of literary sources and approaches to solving this problem showed that the issues of information,
communication and marketing technologies of innovative activity of enterprises are little studied and were
considered as separate elements, and not in a single synthesis. The urgency of solving this scientific problem lies
in the fact that the use of information, communication and marketing technologies in the activities of enterprises
is capable of increasing the innovative activity of enterprises. The study of the problem was carried out in the
following logical sequence: first, the factors contributing to the development of information and communication
and marketing technologies were analyzed, then the directions for the use of information and communication
technologies in production, management and logistics were outlined, and innovative marketing technologies were
determined. The following approaches and methods served as the methodological tools of the research: systematic
approach, logical generalization and comparison - for grouping marketing innovative technologies, methods of
analysis and synthesis - for evaluating directions of use of information and communication technologies in
production, management and logistics. Information, communication and marketing technologies were chosen as
the object of research, and the innovative activity of enterprises was chosen as the subject. The article establishes
that the areas of use of information and communication technologies in production, management and logistics are:
search and analysis of technological innovations, analysis of the novelty of a single identified innovation, priority
of project activities in the implementation of innovations, search for potential business partners, competitive
intelligence, formation of the audience of consumers and promotion of innovations, determination of the
information and educational environment for the development of the intellectual component of innovation
potential. The main marketing innovative technologies are: InDoor TV, X3D video, JustTouch, Ground FXt, Free
Format Projection, "Video-in-Print". It has been established that the use of information, communication and
marketing technologies for the innovative activity of enterprises has advantages: increased efficiency in the search
and analysis of ideas for the creation of new products and services; accelerated response of the enterprise to
changes in the conditions of innovative activity; innovations can be implemented at the lowest level of
management; ensuring a synergistic effect through a continuous flow of new ideas and the presence of business
partners; reduction of personnel time expenditure due to improvement of their professionalism; independence from
geographical location, due to which the team for the implementation of an innovative project can include partners
from different places; using the advantages of e-commerce; modeling the results of innovative activities using
artificial intelligence and neural networks. At the same time, the comprehensive use of information,
communication and marketing technologies for the innovative activity of enterprises has limitations, in particular:
the development of innovative infrastructure requires significant financial resources and highly qualified
personnel, which is complicated by the war in Ukraine and pandemics and crises; cyber attacks require an increase
in the level of information security at the enterprise; unwillingness of the company's management to introduce
innovations at lower levels; limitations in the use of artificial intelligence due to a lack of specialists. The results
of the study can be useful in terms of developing a methodology for increasing the innovative activity of
enterprises.

Key words: marketing technologies, information and communication technologies, entrepreneurship,
trade, innovative activity, management, logistics

IlocTanoBka mnpoOJjieMH y 3arajbHOMY BHIVISIAI i il 3B’A30K 3 BaKJIMBHUMU
HAYKOBHMHM Ta MNPAaKTUYHUMH 3aBaaHHsMu. [Ipomecu cranoro po3BUTKY B YKpaiHi
3a0e3MeyyloThCsl TUM, 110 €KOHOMIKa € BIAKPHUTOIO AJIs 30BHINIHBOrO cBiTy. [Iporpecyroua
riofanizamiss Ta iHTepHallOHai3allisl, 3pOCTaHHI BIUIMBY iH(pOpMaliifHO-KOMYHIKaIlIHHNUX
CHCTEM Ha BCi MPOLECH, MOCHJIEHHS poJii 1HOpPMALIHHUX Ta MapKETHMHIOBHX PECYpCiB €
MEePeyMOBOIO ISl PO3BUTKY IH(PoBOi ekoHOMIKHU. [Iporiecu nmdposizalii JOMOBHIOIOTHCS
N100aJbHUMHU TEHACHIISIMHM 111010 BIPOBA/KEHHS 1HHOBAI[IMHUX pIIIEHb Ta MPOAYKTIB 1
MOCIIYT y JISUTbHICTh MIAMPUEMCTB, OCOOJIMBO B YMOBaX HEBU3HAUeHOCTI. Jjig eeKkTUBHOTO
MIPOCYBAaHHS Ta YTPUMAaHHS JIIEPCHKUX TO3ULINA TOBapiB 1 MOCIYT B yMOBaXx IJI00AJIBHOTO
PHUHKY, MIANPHUEMCTBA JOTYYalOThCs 10 BUKOPUCTAHHS HOBHUX 1/1eH, TEXHOJOriH y ToBapax,
nociayrax Ta nporecax. IllogeHp cmoxuMBaui  CTHKalOTbCd 3 SKMUMUCh  HOBHMH
KOMYHIKATHBHUMHU TEXHOJIOTISIMH, SKI BHHUKAIOTh 3HEHAIlbKa, a00 ] Yac CBOEPITHOTO
Jaory 3 NOTeHUIHHUM KIIIEHTOM.
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AHaJIi3 OCTAaHHIX JOCITiKeHb, Y AKHX 3al0YaTKOBAHO BHMPpilIeHHsI npodjemu.
[IpoGnemamu  iH(OpMAIIHHO-KOMYHIKATUBHUM Ta MAapKETHHTOBUM  TEXHOJIOTISIM B
IHHOBAIIMHIN AISUTPHOCTI MIAPUEMCTB 3aiiMaIiCs BIIPOJIOBXK JEKUIBKOX JECATHIITH. Briepie
innoBartii I1. CwmiT, K. Beppi, I1.-P. Cwmit, A. ITyadopa. (Smith P.-R., Smith P., Berry C., Pulford
A., 1999). Huzka mpais npucBsdeHa iHHOBAIIHIN JisSUTBHOCTI, /16 BU3HAUMJIACS 1HHOBAITIHHI
IpOIIeCH, MOJIEIIi T TEXHOJIOT1i PO3BUTKY, BIUIMBY iIHHOBAIlill HA CTAJIM PO3BUTOK, YIIPABIIIHHS
PU3HKIB TIpH BIPOBA/PKCHHI 1HHOBAIlIM, 1IHHOBaIIKHOTO po3BUTKY Kpain (Polinkevych O.,
2017; Polinkevych O., 2018a; Polinkevych O., 2018b; Polinkevych O., 2021; Polinkevych O.,
Khovrak 1., Trynchuk V., Klapkiv Y. & Volynets 1., 2021; Polinkevych O. & Kovalska L.,
2018; Polinkevych O., Glonti V., Baranova V., Levchenko V. & Yermoshenko A., 2021,
Khovrak L., Polinkevych O. & Trynchuk V.,2021; Ansoxina A.M., 2014). BaxxnuBo BiAMITHTH,
10 1HHOBAIlI{ TOMUPIOIOTECS Y BUCOKOTEXHOJIOTTYHUX CEKTOPaX HAIIOHAIBHOI 1IHHOBAIIHHOT
CHUCTEMH, Ha PUHKY IMEpPEBaKA€ THCTUTYIIIITHA MOJIEIh IHHOBAIIHHOT €KOHOMIKH, YIPABIISATH
1HHOBAI[IITHUM PO3BUTKOM MIANPUEMCTB Ta TPAHCIOPTHO-JIOTICTHUYHUX CUCTEM MOTPIOHO 3 Y
paxyBaHHSAM cTaHy iHHOBamiitHOT Kynbrypu (Immstmenko H.C., 2019; Jlsmenka B.I,
[Ipokonenko O.B., & Omenbsaenka B.A., 2019). Okpemi acieKTH MapKETHHIOBUX 1HHOBAIIiH
BukiageHo B poborax (Lmsmenko C.M., Ulumymina O0.C., & Dmismenko H.C., 2021).
[MutanaaM iHdOpMaIiifHO-KOMYHIKATUBHUX TeXHOJNOTIH 3aimanucs (I'pummua B.B., 2018;
Cyxommus JI.B., 2020), siki BU3HAUWJIM, 110 BUKOPUCTAHHS 1H(OPMaLiHHO-KOMYHIKaTUBHUX
TEXHOJIOTIH cHpuse MiJBUIICHHIO MPOAYKTUBHOCTI Mpali Yepe3 MiABUIICHHS MOOLIHHOCTI,
BUKOPUCTAHHS MOPTATUBHUX HPUCTPOIB aisi Oi3Hecy, sIKi MigKII0OUeHi 10 Mepexi [HTepHer,
HiABUIIEHHS €(QEeKTHBHOCTI Ta KOHKYPEHTOCIPOMOXXHOCTI. IIpoBeneHi HOCHIKEHHS €
PI3HOIUIAHOBUMH, TMPOTE BOHM HE PO3IILAAOTh  iH(POPMAIifHO-KOMYHIKaTUBHI  Ta
MapKETUHIOBI TEXHOJIOT1 IHHOBAI[IHHOT AIsUTBHOCTI ITiAMTPUEMCTB.

Lini crarri. LingMu cTtarTi € BU3HAYECHHA 1HQOpPMAIITHO-KOMYHIKATUBHUX Ta
MapKETHUHTOBUX TEXHOJIOT1H IHHOBAILIMHOI TIsTTEHOCTI T1ITPUEMCTB.

MetonoJiorisi Ta MeTOAM JOCHiIKeHHsl. METONOJIOTIYHUM 1HCTPYMEHTapieM
JTOCJIIJDKEHHS CIYTYBaJIA Takl MIAXOAN Ta METOJU: CUCTEMHUU MMiJIX11, JOTI1YHE y3araabHEHHS
Ta MOPIBHSHHS — JI0 TPYNYBaHHS MapKETUHTOBUX 1HHOBALIHUX TE€XHOJIOT1HM, METOAM aHAJ3y
H CHHTe3y — 10 OIIHIOBaHHsS HAaNpsMiB BUKOPUCTAaHHS 1H(GOpMaliiHO-KOMYHIKaTUBHUX
TEXHOJIOT1H Y BUPOOHUIITBI, yIIPaBIIiHHI Ta JOT1CTHUIL.

Bukiag ocHoBHOro marepiajy AOCHIIKeHHS 3 TOBHUM OOIPYHTYBAHHSAM
OTPMMAHHMX HAYKOBHX pe3yJbTaTiB. [HopmaiiiiHO-KOMyHIKaIiiiHI TEXHOJIOT1i B yMOBax
nugposizalii 3pocratoth. Lle BinOyBaeThCs uepes:

- PO3BUTOK CKJaJHUX TEXHIKO-TEXHOJOIIYHUX CHCTEM. 3aBISKH LbOMY 3pOCTAIOTh
BUTPATH Ha OCBOEHHS Ta BIIPOBA)KEHHS,

- 33JeKJIapOBaHi Il CTAJOro pO3BUTKY. BOHM CHpUSAIOTH  MiJBUIIEHHIO
NPOJAYKTUBHOCTI, €PEKTUBHOCTI Ta KOHKYPEHTOCIIPOMOXHOCTI;

- CUCTEMHU YIIpaBIIHHS MIANIPUEMCTBAMHU CTaJl CKJIaJHIIIMMU Ha BCIX PIBHIX;

- iHQOpMaIliiiHI KOMIIOHEHTH Y CTPYKTYpl BUPOOHUIITBA 3pOCTAIOTh;

- CYCIIJIBCTBO BCE O1IbIIIE yBAaru NpHUALIsAe iH(OpMALIHUM MPOTYyKTaM 1 OCIIyram,

- morIMOIeHHS rio0amizaliii Ta JiIKUTaIi3amil;

- AKICTh MPOJYKI1 Ta MOCIYT € MPIOPUTETOM Yy BUPOOHUIITBI, YIPABIiHHI Ta JOTICTHII;

- BUPOOHHULITBO OYyIYETHCS 3T1/IHO €BPONEUCHKHX 1 CBITOBUX CTaHAAPTIB.

3arajoM, BUKOPUCTaHHS 1HGOpMaIIHHO-KOMYHIKaTUBHUX TE€XHOJIOT1H Y BUPOOHHUIITBI,
yIpaBIiHHI Ta JIOTICTHI CIPOMOKHE 3a0e3MeYUTH PO3BUTOK IHHOBAIIITHOrO MOTEHIIATy
nianpueMcTBa. BoHo Mae BiOyBaTucs 3a TAKMMU HampsiMaMHu:

1. [Tomryk 1 aHanmi3yBaHHs TEXHOJIOTTYHMX HOBOBBEJEHb. PO3BUTOK iH(pOpMaLIIHHUX Ta
KOMYHIKAI[IHHUX TEXHOJIOT1H crpusie reHepanii HOBuX ifeil. L[boMy Takok MaroTh CIIPUSATH
MapKETHUHIOBl TEXHOJIOT1i, TaKl AK: IHTepaKTUBHA pekjama (IHTepaKTUBHI JA3epKaja, Imijiora,
BITpHHA, 30BHIITHS pekiiama), TexHosorii InDoor TV, X3D video. 3okpema, y Mmepexi [aTepHeT
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MOXKHa 3HATH Oarato TEXHIYHUX pilleHb, Npomo3uuiii, rinore3. IHpopmarmiiiHo-
KOMYHIKaTHBHI TEXHOJIOT1l CTUMYJIOIOTH JIO TBOPYOCTi. 3aBIAKH IIbOMY HOBI ixei
TPaHC(HOPMYIOTHCS Y HOBI IPOAYKTH Ta MOCIIYTH.

2. AHali3 HOBU3HHM OKpeMOi BHM3HA4€HOI iHHOBarii. [lepeBipuTH HOBU3HY 1HHOBAIIIT
MOYKHA aHaJI3yI04X BEJIMKUN 00csT iH(popMarii. ABTOMaTH3aIlisl HOTO MPOIIECY BiAOYBAEThCS
13 BUKOPUCTaHHAM 1H(POPMaLiHHO-KOMYHIKaTUBHUX TeXHOJOT1H. OCHOBHUMH TEXHOJIOTISIMU €
MTYYHUW 1HTENeKT, HelponHi citku, GPT. Cepen MapKEeTHHTOBHX TEXHOJIOTIH BapTo
BHKOPHCTOBYBATH TEXHOJIOTIO iHTepakTUBHOI B3aemoii JustTouch, Ground FX, Free Format
Projection. HoBu3Ha iHHOBaIliii He € abcomoTHOr. CyJacHi MONIYKOBI CHCTEMH aHAIi3yIOTh
BapTiCHy a0o e(eKkTUBHY HOBH3HY (IIOJO 3HW)KEHHS PIBHS BUTpAaT Ha pPO3pOOKy Ta
BIIPOBA/KEHHS), JOUUIbHY HOBHM3HY (BUPOOHHYI Ta CIIOXHMBYI XapaKTEPUCTHKH KiHIIEBOTO
MPOJYKTY), PUHKOBY HOBHU3HY (3a reorpadiqHO0 O3HAKOI, CETMEHTaMH CIIOXKHBAadiB,
KYIIBEJIbHIN CIIPOMOKHOCT1).

3. Ilpioputer mpoekTHOi misutbHOCTI mpu peanizamii iHHOBami. CydacHi IKT €
KOMIUIEKCAaMHM TPUKJIAJHUX IporpaM. 3aBASKH HUM (OPMYeTbCs KOMaHJHa poOoTa Ta
3IHCHIOETHCS YIIPABIIiHHS IHHOBAIIIHHUME IpoeKTaMu. J{o THKax nporpam Hanexarts: Todoist,
Slack, Trello, GanttProject, Asana. 3aBasiku HUM MO)KHA MOCTABUTH 3aBIAHHS, PO3IITHTH
000B’s13KM, OOMIHIOBATHCS MOBIIOMJICHHSIMH, TUIAHYBAaTH 3YCTPidi, CIIJIBHO MEPErysagaTi Ta
pelaryBaTH JOKyMeHTH, 0OMiHIOBaTUCS (hailiaMu, BiICTE)KyBaTH YaC BUKOHAHHS 3aBJlaHb. J{i1s
OpOEKTHOI ismbHOCTI 3a gomomoror IKT wmokna mposoautu Web-koHdepeHmii mis
CHIBPOOITHUKIB.

4. Tlomyk mOTEeHIIWHMX Oi3Hec-mapTHepiB. BiH BimOyBaeThes uepe3 TpaHCchep
TexHoJoTii. L[boMy cripusitoTh XMapHi TexHOIOTI1, iHcCTpyMeHTapiit Big Data, texHosoris real-
time, CRM, Bl-system M2M.

5. KonkypenTHa po3Biaka. B ymoBax 111 poBoi ekOHOMIKHU Bce Oiiblie yBaru noTpioHo
OPUILIATH KOHKypeHTaM. BOHM CTUMYIIOIOTH BIIPOBAKEHHS 1HHOBAIIM y AISUIBHICTh OJUH
onHOro. /1151 1boT0 MOTPiOHO 310paTH BeNUKHU MacuB iH(OpMAIIii PO KOH IOHKTYPY Ha PUHKY
(1HHOBaLi, OCBITHI MOCIIYTH, IHTENEKTyaJIbHUN KamnTian, TexHouorii). Cepen MapKeTUHTOBUX
TEXHOJIOTiH, momupeHo € «Video-in-Print». TlporpamMa KOHKYpEHTHOI pO3BIIKH Mae
srrouatn ABC (Activity Based Costing), CSF (Critical Success Factors), QFD (Quality
Function Deployment), TCA (Transaction Cost Analysis), TBC (Time Based Competition),
BSC (Balanced Scorecard), ROI (Return on investment), TTM (Trailing Twelve Month).

6. CTaHOBJIEHHS ayAUTOPIi CIIO’KMBAYIB 1 IPOCYBaHHs 1HHOBaIi. BaxnuBo Ha 1iboMy
eTamnl JOCHIJIUTH TOBEIIHKY CIIOXKHBAdiB, BHU3HAUMTH TEHICHII PO3BUTKY PUKY, TEMIH
HOLIMPEHHsI IHHOBAIIIH 1 MICKICTh PUHKY. 3alTy4yatouy MOTEHIIHHUX CII0KMBAYIB 1O CTBOPEHHS
IHHOBALlIMHOTO TPOJYKTY, MiJIPUEMCTBO MIJIBUILYE iX 3alliKaBJIEHICTb 0 KIHIEBOTO
npoaykTy. OCHOBHUMH MapKETMHTOBHUMH TEXHOJIOTISIMU € BipyCHa pekiaMa, IpOCYBaHHS B
COLIIATBHAX MEpek,ax, CMC-PO3CHIIKH, PO3CHIIKH TOIITOIO.

7. BusHaueHHs  1HQOPMAIIITHO-OCBITHHOIO  CEpEIOBMINA  JUISI  PO3BUTKY
IHTEJIEKTYaIbHOI CKJIaJI0BOi IHHOBALIMHOTO MOTEHI[iany. BapTo BUKOpHUCTOBYBAaTH TEXHOJIOTIT
€JIGKTPOHHOT'O HAaBYaHHS, MPOBOJAMTU KOPIOPATUBHI TpeHiHT. Lle 3abe3neunTs MiABUICHHS
npodeciifiHOro piBeHs CHiBPOOITHUKIB. 3aBASKH YoMy Oy/e JOCATHEHO e(eKT HapOIIeHHs
1HHOBAIIIH Yy BCiX chepax MisIbHOCTI.

Hanpsimu Bukopurcranus iHGpopMalitHO-KOMYHIKaTUBHUX TEXHOJIOT1H y BUPOOHHUIITBI,
YIpaBIiHHI Ta JIOTICTHUIl TTogaMo Ha puc. 1. KoxxHult HanmpsMm JOMOBHIOE OJIUH OJTHOTO. Takox
Ha HBOMY BHKOPHCTOBYIOTHCS Pi3HI 1H(OpMAIifHO-KOMYHIKaTHUBHI Ta MapKETHHTOBI
texHousorii. Ilomyk mnoTeHUiHUX Oi3Hec-MapTHEPIB € THM HamNpsSMOM, KU JOMOMOXeE
peai3yBaTu 1HHOBAIlii CIUJIBHO Y MPOEKTHIN KomaHl. be3 mapTHepiB mpoliec BIpoOBaKEHHS
IHHOBAIN 370pOXKYEThCA Ta MOTpeOye Oumbie pecypciB mnst Horo peamsaitii. [TapTHepu
MOYXYTh B3SITH Ha ce0e TIeBHY YaCTUHY BUTpAT. 3aBISKU [[bOMY BUHHUKATHME CHHEPTeTUIHUN
edexr, skuii 6a3zyerbes Ha KIII koxkHoro 0i3Hec-napTHepa.
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Hanpsim Texnomnorii Hanpsm TexHoOTII
1. Momryxk i IHTEepaKkTHBHA peKIaMa 7. Busnauenus I0C Moodle, Zoom, Teams
aHaIi3yBaHHS (iHTEepaKTHUBHI AJIA PO3BUTKY IC
TEXHOJIOTTYHUX J3epKajia, mimora, IHHOBAIIMHOTO
HOBOBBCJICHb BITPHHA, 30BHIIIHIL noTeHI1ATY
peKiiamMa), TeXHOJIOT1
InDoor TV, X3D video
A 4

A 4

2. AHaii3 HOBH3HU IITyynuii inTenexr, 6. CTaHOBJIEHHS BipycHa pexnama,
OKpeMol Heitponsni citku, GPT aymuTopii NPOCYBaHHS B
BH3HA1CHOL JustTouch, Ground CIIOXKUBAYIB 1 COIiaNbHIX MEpPekKax,
THHOBAIII FX, Free Format IPOCYBAHHS CMC-PO3CHJIKH,
Projection iHHOBaLif PO3CHIIKH TTOLITOO
v
3. IIpioputer Todoist, Slack, Trello, «Video-in-Print», ABC,
. HpOCKTHOI GanttPrOjECt, Asana 5. KOHKypeHTHa CSF, QFD, TCA, TBC,
JUATBHOCTI TpH posBiaka BSC, ROI, TTM
peauizanii
iHHOBAITi i
A
XMapHi TeXHOJIOT1i,
4. Iomyx iHCTpyMeHTapiit Big
MOTEHIIIMHUX Data, texnooris real-
——————»| 0Gi3Hec-mapTHepiB time, CRM, Bl-system
M2M

Puc. 1. Hampsmu BukopucTanHs iH(GOpPMAamiiiHO-KOMYHIKATUBHUX TEXHOJOTIH Y

BUPOOHUIITBI, YIIPABIIiHHI Ta JIoTicTUL *
* yzaranbHeHo aBTOpoM 3a (Inmymenko A.A. 2019; ITouorosa 51.B., 2013)

Tabnuus 1. MapkeTHHroBi IHHOBALIHHI TEXHOJIOTIT *

TexHonoris Cytb
InDoor TV Binmeopexiiama B MiCIISIX MAaCOBOTO CKYITICHHS JIFOJICH.
Bineopekiama B MICIISIX MACOBOTO CKYITYCHHS JIFOJCH 3 TPUBHUMIPHHM 300paXKCHHSM, 110
X3D video MICTHTh pekiIaMHy iH(opMarifo. 300pakeHHS TNeperisiuacTbcss 0e3 BHKOPHUCTaHHS

JIOaTKOBUX 3aCc00iB, TAKHUX SIK CHELiJIbHI [IOJIOMHU 200 CTEPEOOKYIISIPH.

Bennke cencopne Tabi0. 3aBIsIKH HBOMY CIIOKMBad MOXKE KepyBaTH (YHKIIISIMA MEHIO,
HIyKaTH IOTPiOHY HoMy iH(OopMallilo o0 aCOPTUMEHTY TOBApPY, HOro HasIBHOCTI.
J103BoJIsI€ CIIOKMBAYEBI HE IPOCTO CIIOCTEPITraTH 3a PEKJIAMHUM CIOXKETOM, ajle i OpaTu B
HBOMY yd4acTb. Lle nMocsiraeTbcsi MUITXOM MPOEKTYBAaHHA 00’€MHOTO 300paXKCHHS Ha
Ground FXt IUIOCKY TOBEPXHIO. BUKOPUCTOBYIOTH mepeBaxHo i BTL-akmiid, mis 30iabiieHHS
ITOTOKY CIIO’KMBAYiB 1 3a0e31eueHHs O1JIbII YacTHX Bi/IBiTyBaHb, a TAKOXK Ha pi3HUX event-
3ax0/1aX, BUCTABKaX, sipMapKax, MPe3eHTallisIX MPOAYKIIii.

CTBOpIOE BIAYYTTS MPHCYTHOCTI NEPCOHAXIB ab0 IHMMX O0’€KTIB y HATypalbHy
BEIMYMHY 332 PaXyHOK OCOOJIMBOi 0OpOOKM 300pa’keHHS, SIKE 3rOJIOM IMPOEKTYETHCS Ha
TIOBEPXHIO.

Bineopexnama Ha cTopiHKax XypHaiiB. JKypHanu NpreMHUM HE TUIBKH OKY, aje i CIyxy.
VY xopiHelb BUJaHHS BMOHTOBaHUH HEBEJMKHI My3UYHUI TIJIe€p, BCTABUBIIY HABYIITHUKH
B SIKMH YUTa4 3MOXe HACOJOIMUTHCS 3aXOILUIMBOIO TOJIOCOM JIFOJUHHU 3 OOKIaMHKH, SKa
peKJIaMye€ BiATIOBITHUI TOBap.

JustTouch

Free Format
Projection

«Video-in-Print»

* srpynoBano Ha ocHOBi ([Touorosa f1.B., 2013).

BucHoBku, 00ropopeHHss Ta pexkomeHaamii. TakumM YMHOM, BUKOPHUCTaHHS
iH(pOpMaIiifHO-KOMYHIKATUBHUX Ta MapKETHMHIOBHUX TEXHOJOTIM 1HHOBAIIHOI isSUTBHOCTI
HIJIPUEMCTB Ma€ MepeBaru: 3pOoCTaHHA e(EeKTHBHOCTI NpU MOMIYLl Ta aHami3l iaed 3i
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CTBOPEHHSI HOBO1 MPOIYKIIil Ta MOCTYT; MPHUIIBUIIICHA PEAKIIisl IMiIIPUEMCTBA HA 3MiHY YMOB
IHHOBAIIIMHOT JisSTTBHOCTI; 1HHOBAIi MOXXYTh OYyTH peajli3oBaHi Ha HAWHIKYOMY PiBHI
YIpaBIIHHS; 3a0€31eUCeHHS CHHEPTETUYHOTO ePeKTy yepe3 Oe3nepepBHUI OTIK HOBHX 1/1eH Ta
HasBHICThH Oi13HEC-TIaPTHEPIB; 3MEHILICHHS BUTPAT Yacy MEPCOHANY Yepe3 MiABUIIECHHS iXHbOT
npodeciifHOCTI; HE3aJEeKHICTh Bij reorpadiqHOro po3TalryBaHHS, Yepe3 IO y KOMaHIy 3
pearmizanii 1HHOBAIifHOrO TPOEKTY MOKHA BKJIIOYATH TMapTHEPIB 13 PI3HUX MiCIIb;
BUKOPHUCTAHHS TIEpPEeBar €JICEKTPOHHOI TOPTiBIi; MOJICIIOBAHHS pPE3y/lbTaTiB 1HHOBAIIHHOT
JISUTBHOCTI 3 BUKOPHUCTAHHSM INTYYHOTO IHTENIEKTY Ta HEHPOHHHMX CITOK. Pazom 3 TuwM,
BceOIYHE 3acTOCYBaHHS 1H(GOPMAIIHHO-KOMYHIKAIIMHUX Ta MApKETHHTOBHUX TEXHOJIOTIH
IHHOBAI[IHOT MISTIBHOCTI MiJIMPHEMCTB Ma€ OOMEKEHHS, 30KpeMa: PO3BUTOK IHHOBAIIMHOI
1HQPaCcTPYKTypH NOTpedye 3HAUYHUX (HIHAHCOBHX PECYpPCiB Ta BUCOKOKBaJi(hiKOBAHOTO
NepCOHaNy, IO YCKJIAaIHIOEThCA BilfHOIO B YKpaiHi Ta MaHAEMisMHU 1 Kpu3amH; Kibeparaku
BUMAararmTh ITJIBUIICHHS pPiBHS 1H(QOpMaIiifHOI Oe3MeKru Ha IiIIPHEMCTBI; HETOTOBHICTDH
MEHE/KMEHTY ITAMPUEMCTBA BIPOBAKYBATH 1HHOBAIIIl Ha HIDKYUX PIBHAX; OOMEXEHICTh Y
BUKOPHCTAHHI IITYYHUM 1HTEJIEKTOM 4epe3 Opak (axiBiiB. 3a3HaueH1 OOMEKEHHS € HAPSIMOM
[MOJANBIINX JOCIIIHKEHD.
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